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Introduction to Social Networks
 A Guide to Getting Started on Social Media 

Getting Started
With a growing number of social networks, it can be 
difficult to determine where businesses should put 
their attention and resources. As as each social network 
is different, they each require their own content and 
engagement strategies for their unique audiences

In order to grow their social media presence, businesses 
need to know how to leverage each of these popular 
social networks to better connect with customers and 
prospects.

To get started with social networks, businesses 
should understand the following:

�� What today’s most popular social networks are

�� How the top social networks are used for business 

�� How businesses are interacting with customers 
through these networks

Facebook
Facebook has become the largest social network in the 
world with over 1 billion users. Facebook users come 
from every demographic, using the popular network to 
share content with their family, friends and coworkers.

With the roll out of Pages, Facebook has become 
instrumental to businesses as more and more are using 
Pages to maximize their marketing value and customer 
engagement. 

When using Facebook Pages, consider the following:

�� Facebook Pages can help create awareness, 
generate excitement for campaigns and keep the 
conversation going with your customers

�� Facebook Pages can act as a hub for customers, 
vendors and even employees to communicate with 
businesses

�� Facebook Pages can be used as an avenue for 
customer service and product feedback

  Use Case  

Mountain Equipment Coop has just launched a 
new line of camping gear, so they post a photo 
on their Facebook Page. In order to increase 
engagement and campaign awareness, MEC 
creates a contest for their fans to post photos 
of themselves using MEC camping gear. As 
these photos get shared to their friends, MEC’s 
campaign reaches new audiences.
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Twitter
Twitter is an open social network with 200 million users. 
People converse in short messages (tweets) of 140 
characters or less. Whether sharing breaking news, 
posting updates about their company, or following their 
favourite celebrities, people are using Twitter to connect 
with individuals and brands.

Twitter provides today’s brands and professionals with 
the opportunity to build relationships, share content, 
and make professional connections.

When using Twitter, consider the following:

�� Twitter also offers unique features such as

�� Twitter Lists to track what different groups of people 
are saying about your business, industry and even 
your competitors 

�� The best way to tweet is to share a story NOT a sales 
pitch

�� Twitter can be used for customer service, providing 
customers with a direct line of communication

�� Businesses can leverage Promoted Tweets — a paid 
advertising service, to specifically target Twitter users 
by location, demographic and mobile platform 

Google+
Google+ has become one of the fastest-growing social 
networks with over 300 million active users. The majority 
of users are young professionals, but this is changing as 
more businesses are using Google+ Pages as a way to 
market their brand.

Add contacts in your Google+ account by searching 
within Google+ or adding your email contacts. Share 
photos, videos and status updates with whomever you 
like in Google+. Because Google+ is a part of the Google 
family, users are able to harness the power of Google 
across the entire web (which includes YouTube, Blogger, 
and Gmail). Instead of simply broadcasting messages, 
businesses and professionals can leverage Google+ 
Pages to engage directly with their core community.

When using Google+, consider the following:

�� Use Google+ Circles to target messaging and share 
specific information with the people most interested 
in receiving it

�� Since Google dominates the search engine front, 
businesses can leverage Google+ Pages to enhance 
their discoverability on Google

�� Use Google Hangouts as a video chat forum to 
connect directly with your customers, coworkers, or 
new connections 

v  Use Case  

An HR department has a number of new job 
opportunities available. In order to reach as many 
prospective candidates possible, (increasing the 
chances of hiring top talent) the HR department 
uses Twitter to share job opportunities with their 
followers, including relevant, popular hashtags 
in their tweets. This extends the HR team’s reach 
beyond traditional job posting channels.

  Use Case  

Google Hangouts provide businesses 
with a unique channel for open, real-time 
communication with customers. Dell used 
Hangouts to host a live video stream of their new 
product launch, followed by an open Q & A with 
their customers and interested buyers.
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LinkedIn
LinkedIn is the world’s largest professional network, 
with over 250 million members. Individual professionals 
can leverage LinkedIn to grow their network and 
explore career opportunities, while brands and 
businesses can expand their online presence through 
LinkedIn Company Pages. Individuals can follow 
LinkedIn Company Pages to stay up to date with new 
developments from companies, compare products and 
services, and explore potential business opportunities. 
While LinkedIn provides a recognized channel for 
employment opportunities, it has also become a widely 
used content marketing platform.

When using LinkedIn, consider the following:

�� A LinkedIn Profile serves as an individual’s online 
resume that showcases professional expertise, 
experience, and education.

�� LinkedIn Company Pages provide businesses with 
immense opportunities to connect with the largest 
online network of job seekers, employees, potential 
customers, and partners.

�� Individuals and businesses can share relevant 
tips, best practices and industry insights that their 
connections can share to their respective networks.

�� Sales teams can utilize LinkedIn’s powerful search 
capabilities to identify new leads and connect with 
industry thought leaders and influencers.

Instagram
Instagram has over 55 million photos shared per day. 
Designed as a mobile social network, users can easily 
take a picture or video on their smartphone, choose a 
filter to fit the scene or mood, and then share it with 
other Instagram users. As a result, Instagram provides 
businesses with an invaluable opportunity to connect 
with millions of users in a simple, visual and effective 
way. By using Instagram, businesses of all sizes can 
connect with their community to promote their brand, 
but also share their company personality and culture.

When using Instagram, consider the following:

Instagram users can follow businesses to get a unique, 
behind-the-scenes look at their brand and culture

�� Instagram is a medium for previewing or highlighting 
new products, services and trends, or for promoting 
the latest digital campaign. 

�� Because Instagram encourages user-generated 
content, it is an effective platform to host fan photo 
or video contests. 

�� Users can post their Instagram content to Facebook, 
Twitter, Tumblr and Foursquare which extends the 
reach of each post.

  Use Case  

Similar to Twitter, HR teams can leverage 
LinkedIn’s vast network of professionals to 
promote their company’s job opportunities on 
their Company Page. This allows job seekers 
to share these job postings and provides 
opportunities for interested candidates to 
reach out to someone in your company directly. 
Additionally, HR teams can save time by using 
LinkedIn in the  screening process to verify 
potential candidates by reviewing profiles.

  Use Case  

Frank and Oak, an online clothing retailer, 
recently used Instagram to host a contest for 
their fans. Fans were encouraged to take a 
picture of their workspace, tag Frank and Oak’s 
Instagram profile in the photos description, 
and then post it to their Instagram. This in turn 
increased awareness about Frank and Oak in 
Instagram as well as any other social networks 
that the Instagram photos were shared to.
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YouTube
YouTube is the world’s largest video-sharing social 
network with videos being seen by over 1 billion 
unique visitors each month. Users can watch videos, 
like, comment, favourite and share them with their 
friends. Because of this interaction, people are drawn 
to YouTube for its unique content and two-way 
dialogue. It also attracts followers because of its unique 
interaction and engagement capabilities, not available 
with traditional television. All of this makes YouTube an 
extremely effective platform for brands to connect and 
engage with their customers or clients.

When using YouTube, consider the following:

�� YouTube is free and easy to use, making it a valuable 
promotional tool, particularly for small businesses.

�� Businesses can create a branded YouTube channel 
which then becomes an effective marketing tool

�� Sales and marketing teams can use YouTube 
to educate users about products, services and 
upcoming releases. 

Pinterest
Pinterest has over 70 million users. With over 2.5 billion 
monthly page views, it has become one of today’s top 
social networks. Pinterest allows individuals to organize 
images and videos into personalized visual collections, 
known as Pinboards. Users can then create pinboards 
from design inspirations and their favorite products, and 
browse through public pins and follow boards created 
by other users.

When using Pinterest, consider the following:

�� Because the average Pinterest user spends over 
15 minutes on the the site per visit, Pinterest can 
provide significant value to businesses looking for a 
simple tool that engages customers effectively.

�� Pinterest is perfect for contests as the network 
encourages user-generated content. For example, 
with photo-pinning contests, businesses can get their 
followers to pin photos showcasing creative uses 
their products. 

  Use Case  

Roland, an instrument manufacturer, recently 
launched a new series of musical instruments. 
Their campaign was primarily done through 
YouTube, where they launched a series of 
videos explaining and demonstrating each 
product. These videos were shared not only as 
promotional material, but served as valuable, 
educational content for their audience as well.

  Use Case  

Airbnb, an online vacation rental website, recently 
launched a contest where they gave a free trip 
to one of their Pinterest followers. To enter the 
contest, followers were encouraged to pin images 
of all the destinations they wanted to travel. 
By tagging Airbnb in each pin, followers were 
entered into the content, and by sharing their 
pinned images on other social networks, they 
increased their chances of winning. Not only did 
Airbnb see an increase in followers on Pinterest, 
their contest was shared across other networks 
like Twitter and Facebook. 
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Foursquare
Foursquare is a mobile geolocation app that allows 
people to “check in” to different types of venues, such 
as restaurants, retail businesses and other popular 
locations. Once a user arrives at a destination they can 
use their Foursquare app on their mobile phone and 
‘check in’. Popular with young professionals, Foursquare 
helps to create connections between individuals, their 
friends, and the places they like to go.

For businesses, Foursquare offers a unique opportunity 
for businesses to localize marketing efforts and deepen 
customer connections. With over 1.6 million businesses 
using Foursquare’s merchant platform, businesses can 
create or claim a listing on Foursquare, allowing them to 
gain recognition and connect with their customer base. 

When using Foursquare, consider the following:

�� Foursquare is an effective tool for listening to the 
tips and feedback that customers are leaving for the 
businesses they check into.

�� Businesses can support sales and marketing 
initiatives by sharing or featuring certain products.

�� Businesses can also create ‘specials’ for that will 
pop up for nearby Foursquare users acting as an 
incentive to visit one shop over another.

Tumblr
Tumblr is a publishing platform that is home to 160 
million blogs. With its easy to use blogging platform, 
Tumblr exemplifies the power of social sharing, and 
provides businesses with a powerful publishing 
platform. 

Tumblr allows businesses to share as well as follow 
other blogs. Brands are able to take advantage of the 
user-friendly platform and tell their story through text, 
photos, links, and videos.

When using Tumblr, consider the following:

�� Tumblr is a free platform that is easy to use, 
providing a place where businesses can easily host 
their company blog or website.

�� Businesses can make their Tumblr page their brand’s 
content hub where sales and marketing share 
photos of new products, infographics or other types 
of promotional content.

  Use Case  

Luxury hotels like the Wynn Las Vegas use 
Foursquare as a tool to help their hotels 
improve their overall service. Recently they had 
a promotion on Foursquare that encouraged 
guests to ‘check in’ to the hotel’s profile on 
Foursquare. Once checked in, guests were invited 
to enjoy a complimentary glass of champagne.

Learn more with Hootsuite University
For further guidance on how to get started on today’s top social networks, Hootsuite University offers a simple 
20-minute on-demand video course on how to get the most value from social media. Enroll to access the course at: 
learn.Hootsuite.com/courses/social-networks-for-organizations

  Use Case  

The news website, Mashable, uses the Tumblr 
platform for their company blog, where they 
share behind-the-scenes company culture, 
helping to build their online community and 
following.

http://learn.hootsuite.com/courses/social-networks-for-organizations
http://learn.hootsuite.com/courses/social-networks-for-organizations
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Trusted by 744 of the Fortune 1000

Hootsuite Enterprise empowers organizations to 
execute business strategies for the social media era. 
As the world’s most widely used social relationship 
platform, Hootsuite Enterprise enables global 
businesses to scale social media activities across 
multiple teams, departments, and business units. Our 
versatile platform supports a thriving ecosystem of 
technology integrations, allowing businesses to extend 
social media into existing systems and programs.  

We help organizations create deeper relationships with 
customers and draw meaningful insights from social 
media data. Innovating since day one, we continue to 
help businesses pioneer the social media landscape 
and accelerate their success through education and 
professional services.

Request a custom demo today by visiting  
enterprise.hootsuite.com

Social  
Marketing 

Social  
Customer Service

Social Selling 

9:35 am pm

Social Media  
Management

About Hootsuite Enterprise
    Partner with Hootsuite to accelerate your social transformation    

http://enterprise.hootsuite.com

