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About this Report

This report is designed to help you make a more informed, confident decision. It is based on in-depth, 
authenticated user reviews and ratings of Hootsuite Enterprise on TrustRadius, the leading community for 
professionals to exchange candid insights about business software and make smarter decisions. It also 
includes independent research.

Assessment Criteria
Most social media management tools share common features. However, here are some factors to keep in mind 
for your evaluation:

»» Who is the product designed for? 
Company size: Some tools are designed for large enterprises, while others are for small or  
medium businesses. 
Use case: Businesses leverage social media in a variety of ways across different business units, such as 
customer support, PR, marketing, sales, or product development. Different social media management 
software products support different, often multiple, use cases.

»» Viability/future: If the vendor is privately held, what is the level of funding? What is the probability the 
company will remain in business or be acquired? If recently acquired, is the acquirer investing in the 
product?

»» User ratings: Ratings are an important indication of user sentiment. They should not, however, be the 
sole factor in selecting a solution. It’s important to ensure the software aligns with your business 
objectives and offers the functionalities you need. 

»» Feature set: Feature sets can vary widely. Some vendors offer a range of product versions aimed at customers of 
different sizes and levels of sophistication, while others offer a much narrower range of options.

»» Innovation: Social media is a fast-moving space. Companies discover new ways to leverage social 
media, new social media channels surface, and existing channels change their algorithms in ways that 
affect businesses. What is the vendor focused on in terms of product development? Is the company 
keeping up with changes in the space?

»» Price: Price can range from several hundred dollars per month for point solutions to tens of thousands 
of dollars per month for enterprise-level deployments.

https://www.trustradius.com/products/hootsuite-enterprise/reviews
https://www.trustradius.com/products/hootsuite-enterprise/reviews
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Hootsuite Company Overview

Company Status
 » Privately held

 » The company has gone through five rounds of funding, raising a total of $249.9 million. The latest 
round was $60 million in September 2014. 

History
 » Hootsuite was founded in 2008 by Ryan Holmes, who is also CEO. The company is headquartered in 

Vancouver, BC, Canada, with offices in San Francisco, Boston, London, Paris, Hamburg, Singapore, and Sao 
Paulo.

 » The company has made nine acquisitions, the latest being Zeetl, a social telephony platform; Brightkit, 
a social marketing platform; and uberVU, a social analytics platform.

Customers
 » 11 million users (all products)

 » 1,700+ enterprise customers, including 744 of the Fortune 1000

 » Customers include Century 21 Real Estate LLC, L’Oreal SA, Visa Europe, Sony Music, Siemens AG, Orange 
Telecom, Virgin Group Ltd., and World Wildlife Fund (WWF)

 » Customer industries include Media & Entertainment, Financial Services, Government, Agencies.

Employees
 » 800+

Product Overview
 » Hootsuite is a social relationship platform that supports the following functions: publishing, 

engagement, listening, analytics, campaigns, collaboration and advertising; as well as the following use 
cases: social media management, social selling, social marketing and social customer service.

 » The platform follows a freemium business model: there is a Free product for personal use; Pro for 
business use; and larger companies enjoy greater scale and enhanced features and functionalities with 
Hootsuite Enterprise.

 » According to comparisons run by prospective buyers on TrustRadius, Hootsuite Enterprise most 
commonly competes with Sprout Social. Radian6 and Sprinklr.  
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Hootsuite Enterprise Product Summary

Best Fit For
 » Mid-size to large companies; Brands with multiple and potentially dispersed team members managing 

multiple social profiles; Brands with international audiences

 » Organizations that would benefit from integrated social media education offerings (e.g., Hootsuite 
University) combined with their technology platform

 » Companies with a vested interest in leveraging social media in their business, whether for marketing, 
sales, customer service, or other uses.

 » Businesses wishing to initiate company-wide participation in social media, who need a product that is 
easy for those new to social to pick up and learn.

 » View the complete list of Hootsuite Enterprise’s target customer base on page 17, as stated by the 
company’s VP of Marketing

Value Proposition
 » Most widely used social relationship platform. Enterprise product helps large brands and teams 

manage broad social media presence.

 » Users can listen across social networks, schedule and optimize content, build social campaigns, engage 
with audiences, collaborate and coordinate activity with other users, and analyze and report on all 
these activities.

Usability
 » Hootsuite is highly rated for being easy to learn and intuitive.

 » Given the freemium business model and wide adoption of the Free product, ease of use has been a 
priority for the company.

Channel Coverage / Publishing Features
 » Publishing and Listening: Twitter; Facebook Profiles, Pages and Groups; LinkedIn Profiles, Company 

Pages, and Groups; Google+ Pages; Foursquare; Wordpress blogs; Mixi; 

 » Also publishes to: YouTube; Instagram (comments); Flickr; Sina Weibo; Tencent Weibo; Renren; VK; Xing; 
Reddit; and Vimeo. 

 » Geo-targeting allows users to segment and target messages to certain audiences by geographic 
location, language and gender for Facebook Pages and LinkedIn Company Pages. 

 » Link shortener options include the option for vanity or custom URLs. 

 » Auto-scheduler automatically picks the best time to post content for optimal results.
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Languages
 » Hootsuite UI is available in 16 languages. Additionally, it can monitor social media conversations in  

up to 55 languages. The company offers customer support in 7 languages and sentiment analysis in  
10 languages.

Key Capabilities and Offerings
 » Publishing and Engagement 

Schedule, manage and optimize social outreach; engage with audiences across social profiles in one 
dashboard; use archived responses to save time; target posts based on location, language and gender. 
Integrates with more than 25 social networks.

 » Listening 
Monitor social media conversations for keywords and by location; find leads, buyers and influencers.

 » Analytics 
Track growth of social profiles and audiences; understand audience demographics; measure sentiment; 
create reports. Available through uberVU via Hootsuite.

 » Collaboration 
Manage employees by project, department or region; set complex permission levels to restrict access; 
assign tasks and posts; set up content approval workflows.

 » Security 
Avoid sharing passwords to social networks; control permission levels for each team member; avoid 
posting to the wrong account; comply with industry-related regulatory standards.

 » Hootlet 
Browser plug-in allows users to quickly share content to their social networks directly from a webpage.

 » App Directory 
120+ extensions and apps that can be added to the Hootsuite dashboard.

 » Mobile Apps 
Hootsuite for iPhone, iPad & iPod Touch; Hootsuite for Android; Hootsuite Suggestions  
(content recommendations)

 » Campaigns 
Build contests, sweepstakes, email signup forms, and visual galleries in Facebook, Twitter, Pinterest, Vine 
and Instagram.

Pricing
 » Pricing starts at about $1,000 a month for Enterprise accounts, and includes unlimited social profiles. 

Pricing is based on number of team members and use of apps and add-ons.
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Hootsuite Enterprise User Ratings

Hootsuite Enterprise scores above the SMMS benchmark in all areas, including key satisfaction metrics such 
as likelihood to recommend and likelihood to renew.

RATING ATTRIBUTE HOOTSUITE ENTERPRISE RATING SMMS AVERAGE RATING

Likelihood to recommend 8.8 8.0

Likelihood to renew 8.8 7.6

Product usability 8.5 7.9

Product availability 9.4 9.2

Product performance 9.2 8.3

Support 9.3 8.5

Online training 8.8 7.9

Implementation satisfaction 9.1 8.1

Source: (28) End-user reviews on TrustRadius as of 6/1/2015

Hootsuite Enterprise Ratings

Source: Hootsuite Enterprise Product Report -  June 2015
TM

0 1 2 3 4 5 6 7 8 9 10

SMMS AverageHootsuite Enterprise

Implementation satisfaction

Online training

Support 

Product performance

Product availability

Product usability

Likelihood to renew

Likelihood to recommend



©TrustRadius Inc. 2015
Page 8 of 22

Enterprise Social Media Management Software 
Vendor Landscape

The landscape is an indication of which software products support each of the three major enterprise use 
cases, based on vendor claims as well as end-user reviews. 

According to reviews on TrustRadius, Hootsuite is one of two SMMS vendors that definitively support all three 
use cases, which are social customer care, social intelligence and social media marketing. Other vendors 
might support all three use cases; however, there aren’t reviews on TrustRadius to verify that.

SOCIAL CUSTOMER CARE SOCIAL INTELLIGENCE SOCIAL MEDIA MARKETINGTOP THREE USE CASES

Adobe Social

Attensity

 Brand Embassy

Brandwatch

 Conversocial

Expion

Hootsuite Enterprise (including uberVU)

Meltwater Buzz
 Lithium Social Web

Offerpop
 Netbase

Oracle Social Relationship Management

Shoutlet

 Social Studio (Radian6 & Buddy Media)
Simply Measured

 Spredfast

 Sprinklr

 Sprout Social

 Sysomos (Heartbeat & MAP)

Viralheat 
Woobox

= Vendor does not support this use case = Vendor says they support this use case = Mentioned by end-users in reviews on TrustRadius

TM



©TrustRadius Inc. 2015
Page 9 of 22

Strengths & Areas for Improvement

The following is a distillation of product strengths and areas for improvement, which emerge from the 
customer reviews on TrustRadius.

Strengths
1. Posting and scheduling
Users say Hootsuite Enterprise helps them manage multiple social media accounts efficiently. In particular, 
they like the auto-scheduler, which determines the best time to post something, the ability to create template 
posts, and the content calendar.

“At Local World we use Hootsuite to manage our 400+ social media networks for posting, engagement, social insights 

and search. All departments have access including editorial, marketing and promotions to ensure that our customer 

service level is at its premium and that we can manage our brands with ease.”

—Scott Hornsby 
Head of Social Media at Local World Media 

Sept. 2014

 

“It makes scheduling and posting on social media easier, especially through use of the Hootlet.”

—Michael Landauer 
Digital Communities Manager at The Dallas Morning News 

Nov. 2014

2. Workflow and collaboration

The platform allows organizations to coordinate social media activities across multiple locations and depart-
ments, assign tasks or jobs to specific teams, and manage large-scale social media teams.

“Helps organizations keep their social media operations organized. For example, we manage dozens of streams from 

15 different teams. It is kind of a mess. But Hootsuite makes sense of it all… Plus, we can collaborate better.”

—Michael Landauer 
Digital Communities Manager at The Dallas Morning News 

Nov. 2014

https://www.trustradius.com/products/hootsuite-enterprise/reviews
https://www.trustradius.com/reviews/hootsuite-enterprise-2014-09-11-07-10-04
https://www.trustradius.com/reviews/hootsuite-enterprise-2013-10-28-14-02-50
https://www.trustradius.com/reviews/hootsuite-enterprise-2013-10-28-14-02-50
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“Hootsuite Enterprise is particularly well suited for companies with multiple handles or profiles for different 

departments or international audiences. The team features and workflow make it very easy for companies with 

multiple people monitoring and posting to social media channels to work together seamlessly.

The Assignments are great, especially when you have multiple handles for different departments. Being able to 

assign post responses between marketing and support, with notes, and resolve them when handled helps us make 

sure nothing gets overlooked.

The ability to create discrete “teams” with associated permissions allows us to give control of our international 

profiles to those regional team without risking any cross posting.”

—Mike Tomito 
Sr. Program Manager at Marketo 

Oct. 2014

3. Customer support and online training
The support and customer success teams are helpful and knowledgeable. Users also like and recommend 
Hootsuite University, an online training portal and social media education program.

“Hootsuite University enables self-paced independent learning for new staff and clients.”

—Pat Heffernan 
President at Marketing Partners, Inc. 

Nov. 2014

“Hootsuite Enterprise is a complete easy to use package with superb assistance from account managers to the 

Hootsuite Helpdesk team.”

—Scott Hornsby 
Head of Social Media at Local World Media 

Sept. 2014

“Hootsuite has one of the fastest response support teams in the business.”

—Igors Skute 
Junior Analyst at AboutAnalytics 

Nov. 2014

https://www.trustradius.com/reviews/hootsuite-enterprise-2014-10-06-18-40-37
https://www.trustradius.com/reviews/hootsuite-enterprise-2014-09-13-19-48-27
https://www.trustradius.com/reviews/hootsuite-enterprise-2014-09-11-07-10-04
https://www.trustradius.com/reviews/hootsuite-2013-05-31-09-16-02
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4. Ease of use
The platform is intuitive and easy to use for both power and lite users.

“Ease of use is a big strength for us. Getting new users up to speed on using the product is very quick and we don’t 

need to spend a lot of time on training or support.”

—Mike Tomito 
Sr. Program Manager at Marketo 

Oct. 2014

. “The highly intuitive Hootsuite dashboard makes it very easy for users to publish new content, and reply to other 

users, on various different platforms, e.g. Twitter, Facebook, LinkedIn.”

—Igors Skute 
Junior Analyst at AboutAnalytics 

Nov. 2014

5. Mobile access
Users like the iPhone and iPad apps for accessing Hootsuite.

Areas for Improvement
1. More robust analytics
Though many users like the reports and analytics, some would like to see additional options and more in-
depth analytics. A few use another tool in conjunction with Hootsuite Enterprise, such as Radian6 or Simply 
Measured. In particular, users would like to see the ability to tag posts and then analyze how different types 
of posts perform, the ability to segment and target on follower data, and farther-back historical reporting.

Note: Hootsuite acquired social analytics platform uberVU, a listening product that listens to and analyzes 
social conversations from 25 social media platforms and millions of websites. The product is available as an 
add-on and provides more in-depth analytics, including the ability to analyze post performance and segment 
based on follower data. Therefore, it may address this area for improvement.

“I wish the reports were a little more robust and allowed more post-post tagging. For example, I wish we could go 

back and tag several posts then pull them into a report to look at how they did.”

—Michael Landauer 
Digital Communities Manager at The Dallas Morning News 

Nov. 2014

https://www.trustradius.com/reviews/hootsuite-enterprise-2014-10-06-18-40-37
https://www.trustradius.com/reviews/hootsuite-2013-05-31-09-16-02
https://www.trustradius.com/reviews/hootsuite-enterprise-2013-10-28-14-02-50
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“Reporting Strengths:

 » Good tracking & monitoring capabilities thanks to the simplicity of adding required data (tweet) streams. 

 » Effective & customized KPI reports that offer good first overview of business performance with an additional 

option to integrate your Google Analytics account.

Reporting Areas for Improvement:

 » Competitor analysis could be improved in the future. At the moment, Hootsuite is lacking superior capabilities 

around tracking competitor performance.

 » Access to historical data is rather limited, but this is a common issue for most of the tools in this category.”

—Igors Skute 
Junior Analyst at AboutAnalytics 

Nov. 2014

2. Channel issues
Some users would like to see improved integration with certain social channels. Some of the issues include: 
images not rendering correctly for Facebook and LinkedIn, the inability to tag Facebook users, the inability to 
schedule retweets, and the inability to post photos to Google+. 

Note: The company says the issues with images rendering incorrectly on Facebook and LinkedIn and the 
inability to post photos to Google+ have both been resolved. The ability to tag users on Facebook is a 
limitation of Facebook’s API.

Biggest complaint: photos don’t show when you schedule tweets, you have to click on a link to view them; Using an 

@mention on facebook doesn’t link to the account, it shows as: “@mention.”

—Manager in Marketing 
at a Restaurants company 

Oct. 2014

3. Limited to ow.ly links
A few users say Hootsuite can only track click-throughs when the Hootsuite link shortener ow.ly is used.

Note: The company says it will be adding support for additional link shorteners that will provide 
comprehensive click-through tracking before the end of the quarter.

“Only ow.ly links are tracked, so if clients or staff forget or use another app or web version of a social network, no 

analytics are available.”

—Pat Heffernan 
President at Marketing Partners, Inc. 

Nov. 2014

https://www.trustradius.com/reviews/hootsuite-2013-05-31-09-16-02
https://www.trustradius.com/reviews/hootsuite-enterprise-2014-10-24-10-40-14
https://www.trustradius.com/reviews/hootsuite-enterprise-2014-09-13-19-48-27
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Hootsuite Enterprise Use Cases 

Based on the reviews on TrustRadius, enterprises use Hootsuite for all three of the major use cases 
TrustRadius identified in the area of social media management: social media marketing, social intelligence, 
and social customer care. Below are excerpts from reviews discussing each of the three use cases.

1. Social Media Marketing: Using social media channels to increase brand awareness and grow customer base

“As a news organisation it has been about the improvement in engagement with our audience, having one tool that 

enables us to post, engage and search means no more opening and closing windows.”

—Scott Hornsby 
Head of Social Media at Local World Media 

Sept. 2014

“On the marketing side we have been able to quickly respond to questions about our product capabilities, which is 

especially important during the buying stage or when a competitor is mentioned.”

—Mike Tomito 
Sr. Program Manager at Marketo 

Oct. 2014

“Increased social media community that generates more leads can be partially attributed to the integration of 

Hootsuite into our business activities.”

—Igors Skute 
Junior Analyst at AboutAnalytics 

Nov. 2014

2. Social Intelligence: Using complex keyword searches to surface insights from social media conversations

“Monitoring trends to help identify new keywords and buzz words… The real-time alerts included specific posts, plus 

daily/weekly summaries were helpful to get the overview of industry buzz in social media. Those real-time alerts 

were one of the most important reasons we got the tool.”

—Arpine Babloyan 
Director of Demand Generation at Co3 Systems 

Dec. 2014, review of uberVU via Hootsuite

https://www.trustradius.com/reviews/hootsuite-enterprise-2014-09-11-07-10-04
https://www.trustradius.com/reviews/hootsuite-enterprise-2014-10-06-18-40-37
https://www.trustradius.com/reviews/hootsuite-2013-05-31-09-16-02
https://www.trustradius.com/reviews/ubervu-2013-04-01-10-24-48
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3. Social Customer Care: Identifying and resolving customer support issues via social channels, at scale

“We are using Hootsuite in several teams across our marketing department, as well as our customer support 

department. It helps us monitor and respond to questions, complaints, or mentions in real-time allowing us to join 

relevant conversations or address customer issues at the speed that social media users expect... We have been able 

to resolve certain customer service requests and questions immediately, without the need to open a ticket and add 

extra wait time on the customer end to get a simple answer”

—Mike Tomito 
Sr. Program Manager at Marketo 

Oct. 2014

https://www.trustradius.com/reviews/hootsuite-enterprise-2014-10-06-18-40-37
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Customer Mix by Company Size

According to the mix of reviews on TrustRadius, just over a third of Hootsuite Enterprise customers are 
enterprises with more than 500 employees. However, many of the small business customers are consultants 
or agencies who are using Hootsuite Enterprise on behalf of enterprise clients.

Hootsuite Enterprise Customer Mix, based on 28 reviews of Hootsuite Enterprise on TrustRadius

 » Enterprise: More than 500 employees

 » Mid-size: 51-500 employees

 » Small: 1-50 employees

TM

MID-SIZE, 
22.2%

SMALL, 
40.7%

ENTERPRISE, 
37%
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Interview with Dee Anna McPherson, VP of 
Marketing, Hootsuite

Can you give us a brief snapshot of Hootsuite? 
Hootsuite is dedicated to revolutionizing the way you communicate. Founded in Vancouver, B.C. in 2008, 
Hootsuite is a platform for managing social media across multiple channels.

Today, Hootsuite has a global footprint with offices in the US, Europe, Asia, and Latin America. We have more 
than 800 employees around the world, and users in literally every country of the world. Hootsuite is used 
by 11 million people across a broad base of users and companies, ranging from small and medium-sized 
enterprises all the way to 744 of the Fortune 1000.

How do you differentiate from competitors?
Ease of use
Hootsuite is an intuitive tool that’s easy to use, which is important for scaling social across the organization. 
Since companies can’t necessarily mandate participation on social media, having a platform that is easy to 
adopt is key. We also make it easy for users with Suggestions and Hootlet to help find content to post, and 
with mobile apps for social on the go. 

Education and training
Regardless of where our customers are in their social journey, we have support and resources designed to 
help them succeed—whether they’re just beginning to integrate social media into their business or if they’re 
advanced users looking to take things to the next level. 

Our customers also get their own designated Customer Success Manager, who helps them solidify their social 
strategy, begin implementing it, and measure its effectiveness.

DEE   ANNA MCPHERSON 
VP OF MARKETING 
@DMCP
Dee Anna McPherson is VP of Marketing at Hootsuite, where she is responsible for leading marketing strategy, 

driving growth and building the global brand.  Previously Dee Anna was VP of Marketing at Yammer, one of 

Hootsuite’s App Directory integration partners, where she established Enterprise Social Networking as a new 

category of business software and helped propel Yammer to a leading market position, 300% annual growth  

and a  1 .2 billion acquisition by Microsoft.
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Ecosystem
The Hootsuite App Directory contains over 125 applications, with over a million downloads. We support and 
integrate the social media networks and applications that we know our customers are using. 

Who is your target customer?
1. Companies that need to manage corporate complexity. A great example is L’Oreal, a global company with 

38 different brands. There are many nuances in how you talk about beauty, especially cross-culturally, so 
there’s a lot of complexity in the way that they communicate with their audience. They need a tool to help 
them do that, so they chose Hootsuite.

2. Companies that need to target hyper-locally. Another client of ours is Century 21, whose realtors and 
agents  all work within different territories and need to target buyers in their respective markets. They 
don’t sit at a desk all day, which is why our mobile app is a great fit for them.

3. Companies that need to deal with industry regulations and compliance. Visa Europe, National Bank 
of Canada, and Esurance are all examples of customers in regulated industries who use Hootsuite to 
integrate social media in their business while ensuring they remain secure and compliant.

4. Companies that are adapting to digital. Print and publishing organizations, brick-and-mortar retail stores, 
postal services; there are many industries going through massive transitions as they adapt to the digital 
world. These companies need a platform that is easy to use. Social media training and education play a 
big role here.

5. Companies that are social disruptors. We work with many companies that have social in their DNA—who 
are innovative leaders in the space. These clients often want to empower their employees to actively use 
social media.  

How are your customers using Hootsuite Enterprise?
Although we’re still seeing marketing as the primary use case for social media, we’re also seeing many success 
stories revolving around customer service and social selling. 

Example: Century 21
Century 21 is a huge organization consisting of realtors and agents with varying levels of social maturity 
and digital skill sets. We partnered closely with them to enhance their social strategy and create a center of 
excellence for social selling. C21 brokers and agents now have access to the education and resources they 
need to build stronger relationships with their clients. 

Example: UN Women 
UN Women ran a very high profile campaign called “HeForShe” in 2014. Less than two weeks after launch, 
there were 1.1 million Tweets from over 750,000 people. The UN used Hootsuite to streamline, localize, and 
promote content from the campaign across all of their global accounts.
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Key challenges to running a global campaign
Planning 
Running a successful global campaign requires a deep understanding of who your audience is, where to 
reach them, and how to manage that communication. It’s essential to have a plan in place to ensure you have 
people around the world geared up and ready to respond. 

Analytics 
There is a merging of strategy, execution, and measurement required for a global campaign to be successful. 
Analytics give you the ability to gain insights and work in real-time. Often, big campaigns start out with 
something small and experimental in social. When the analytics start to show that it’s gaining organic 
momentum, more resources (such as paid social) can then be added, turning it into a larger campaign. 

Scale 
If your campaign starts to gain momentum, you need to be there fueling it and nurturing the conversations. 
You’ll want to have a support system in place—including a robust social relationship platform to support  
the demand. 

How is Hootsuite Enterprise different from your Pro and Free products?
We have a freemium model, which allows anyone to use our product for free. As you get familiar with it and 
want to add more sophisticated functionality, you can upgrade. There are two different levels of paid product: 
Pro and Enterprise.

When you start scaling social media activity beyond an individual user, you’ll want the Pro product, which 
allows you to have a team of up to 10 people collaborating within the same dashboard. If you have more 
than 10 people who need to work together across multiple social networks and accounts then your best bet 
is Hootsuite Enterprise, which comes with more functionalities, access to our ecosystem partners, training and 
education, and more. 

Tell us about the uberVU acquisition and integration.
In 2014 we acquired uberVU, adding more powerful analytics capabilities to our engagement platform as a 
direct response to feedback from our customers. 

With uberVU, any user can quickly create customized analytics reports, monitor what their competitors are 
doing, and make changes to campaigns as needed. It’s a big leap forward in terms of usability within our 
analytics offering. 

What is your product roadmap?
We’re looking at what key functionalities are important to our customers, areas where we’ll acquire or partner, 
and where we’ll build ourselves. These are all equally important to us.
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Acquisitions and integrations
Currently, our main focus is integrating uberVU technology within our analytics platform.  We’ve also acquired 
a company called Brightkit, which we’ve relaunched as Hootsuite Campaigns. This allows marketers to create 
effective social campaigns like contests, user-generated galleries, and sweepstakes. 

We also acquired Zeetl, a social telephony technology. Many of our customers are starting to use social media 
more as their main channel for customer support, but sometimes 140 characters just doesn’t cut it. Zeetl has 
the technology that allows a customer support agent working on Twitter, for example, to share a link with a 
customer that launches a voice over IP call. This acquisition will help us further empower customer service 
teams around the world and help in building relationships on social media with voice conversations.  

Product development themes
The number one theme for our product development is intelligence. We’re focusing on gathering and 
leveraging the collective data over our 11 million users, and using it to give our customers intelligent 
recommendations, workflows, and dynamic content suggestions. 
 
Another key theme is accessibility. Through external APIs and SDKs, we’re going to enable our partners and 
customers to integrate social with line-of-business technology.  
 
A third key theme is advocacy and amplification. Brands want to amplify their messages through their own 
employees. Employees want to engage on social, but sometimes they’re not quite sure what they’re supposed 
to be saying. Giving them access to approved content is a good first step towards empowering employees to 
leverage their own social networks. Using paid social to boost content that is performing well organically is 
another great way to amplify social media activity, so we’re focused on building out our social advertising 
product as well. 

Upcoming releases
Hootsuite’s connection with social networks is unique for its coverage and depth. We work with dozens 
of social networks from around the world through the native Hootsuite dashboard and through our App 
Directory. A key focus of our Engagement and Publisher teams is building functionality that allows users to 
have a ‘native’ experience across all the social networks you access through Hootsuite.

Instagram is a rapidly rising social network, and has the attention of many digital marketing departments. 
Hootsuite’s Instagram app to-date has over 300,000 downloads. We’re adding more capabilities for Instagram 
into the dashboard.

We know video is important to customers who are always looking for ways to reach and engage their 
audience. Video is being embraced by social networks and brands alike. We’re moving towards integrating 
video throughout the Publisher and Engagement areas of the product, including playing video within streams, 
supporting video publishing to networks like Facebook and YouTube, and allowing brands to access and share 
videos within their Hootsuite teams.

Social advertising is a new frontier for many businesses. Hootsuite has a unique opportunity to translate 
lessons learned from the millions of messages we process each month into easy and intelligent ad 
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recommendations. We’ve designed an ad technology that can quickly boost a top-performing post or turn a 
viral hit into an effective ad campaign. Starting with Facebook Ads, we aim to bring social social advertising 
to the masses, expanding our coverage with more promoted products over time.

What drives product roadmap
Many of our priorities are based on customer feedback; learning about how they use the product and listening 
to what they’re asking for. It’s also important for us to stay nimble and pay attention to what’s happening in 
the industry. We try to avoid putting too long-term of a stake in the ground, preferring to remain agile. 

What are some of the main trends you’re seeing in social media?
Transition from experimental to fundamental
In the early days of social media, brands would see customers talking about them and then hire an intern to 
handle responding. Today, companies realize that social media has become part of how they do business and 
are focused on developing it as a fundamental skill set.  
 
This means it’s not just a social media team that needs to manage a company’s social profile. Brand 
managers need to use it to keep a pulse on the market, the product team can monitor social for feedback, and 
executives can stay close to what their customers are saying. Social media is moving beyond a specialized 
role to a skillset embraced across the entire company. 

How Hootsuite helps
We help increase the collaboration between the social media practitioners, the marketing team, and the 
rest of the organization through features like our content library, workflow settings, and permission levels. 
Hootsuite University, training, and our custom education program were born out of the need for better social 
media training across the varying roles and skillsets of our customers.  
 
We also have tools that help multiple types of users incorporate social media into their workflows. By paying 
attention to how different people need to use social media for their jobs, we came up with a new Chrome 
extension called Hootlet. It’s a quick and easy way to share content to your social networks from anywhere 
on the web. This is great for someone like an executive, who might have a significant social following and 
spend a lot of time consuming information and content on the web, but doesn’t have the time to sit on social 
networks all day. When they’re reading something they think would be of interest to their audience, they can 
use Hootlet to post it to their social networks in two clicks, without ever leaving the page they’re on. 

Main challenges businesses face in leveraging social
Proving the value and ROI of social media continues to be a challenge.  Helping our customers align their 
social efforts to the business objectives of their company—and communicating these results to their CEO 
or executives—is something we will always be focused on. We aim to help them answer the most common 
questions about social media: How are we driving our business forward? How are we creating more loyalty 
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among our engaged customers? We help illustrate how social media helps their business identify trends and 
stay on top of what’s happening in the industry, and we help them articulate how social media helps identify 
potential leads, nurture them, and send them further down the funnel. 

Another big challenge is navigating your way through the mass amount of content out there and making 
sure you’re finding the messages that matter to you. Managing the expectations of your customers is also 
essential. There’s often an expectation of real-time response on social, which is something that can be a 
challenge to manage at scale.

What reactions do you have to feedback in Hootsuite Enterprise reviews?
More Robust Analytics
We recently added uberVU, an advanced social media analytics platform, to our Hootsuite Enterprise 
solution. This allows organizations to conduct deep social media listening from millions of  data sources, set 
benchmarks against competitors, and easily create real-time dashboards to measure results by departments, 
regions, and product lines. 

Our recently added data export feature allows organizations to integrate social media data with CRM 
data and third party analytics such as Omniture or Google Analytics. This helps users tag posts to measure 
performance, segment users, and better analyze paths to purchase. 

Channel Issues
The issue with images rendering incorrectly on Facebook and LinkedIn has been resolved by our team. The 
inability to tag users on Facebook is a limitation of Facebook’s API.

Limited to ow.ly links
Hootsuite Enterprise supports integrations with the most common link shorteners including bit.ly and po.st for 
users who prefer to use shorteners besides ow.ly. Click stats are tracked and hosted by whichever link shortening 
service the user chooses.

Mobile Access
In addition to iPhone and iPad apps, Hootsuite also supports Android, Windows and Blackberry devices.

Do you have any final thoughts?
One of the things that really sets Hootsuite apart is the way we bring our product to market. Unlike most of 
the vendors in the space, we don’t have a long development cycle. We don’t launch a product every quarter 
or every 6-12 months. We’re releasing products twice a day. These may be tweaks or updates that aren’t 
visible to the average user, but it gives us the agility that’s really important in a fast growing market that is 
constantly evolving. You never know when the next major social network is going to come out of nowhere 
and take the industry by storm, but we are primed to handle the ever-changing social media needs of our 
customers and give them the tools they need to adapt quickly and efficiently.  

http://bit.ly
http://po.st
http://ow.ly
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About TrustRadius 
TrustRadius is the leading site for business software users to share real-world insights through in-depth 
reviews and networking. We help users make better product selection, implementation and usage decisions. 
Every reviewer is authenticated and every review vetted before publication. Unlike simple rating sites, 
TrustRadius reviews are structured and substantive, averaging more than 400 words each. Reviewers can also 
update their reviews to keep them current. Founded by successful entrepreneurs and backed by the Mayfield 
Fund, TrustRadius is bringing transparency and efficiency to the $3.7 trillion business technology market.

To learn more, visit www.trustradius.com

http://www.trustradius.com
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