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HootSuite 
Enterprise is 
tailor-made 
for the social 
business. Built 
to scale as your 
team grows, 
each plan is 
customized to 
fit your specific 
organizational 
needs. Learn 
more at 
hootsuite.com/
enterprise

Introduction
Your clients are likely finished with experimenting in social media. 
Marketers now understand that social media is a fact of life and an 
increasingly powerful way to connect with consumers. What they 
need are agencies that can work closely with them to develop social 
media strategy that aligns with their organizational goals and delivers 
measurable results. Instead of asking agencies to perform one-off 
campaigns, today’s leading brands look for strategic partners that are 
agile and engaged.

HootSuite Enterprise provides agencies with the services, training and 
support they need to perform comprehensive social media management 
for their clients. In recognition of the growing demand among companies 
for complete social media efforts, we provide this guide to agencies 
that want to get the most out of HootSuite’s advanced capabilities and 
exclusive Enterprise services.

A successful agency collaborates closely with its client to create and 
execute a social strategy. In Chapter 1, we show you how your agency 
can unlock the scalable power of collaborative teams, bringing your 
people together with clients to create lasting, profitable partnerships.

Your agency knows that trust is the foundation of any client relationship. 
In Chapter 2, we outline several features that your agency can use to 
maintain security and brand integrity.

Since corporate focus is shifting toward social ROI, your account teams 
should be fluent in HootSuite’s measurement capabilities. In Chapter 
3, we explain how to use Google Analytics in combination with other 
tracking services to give your clients an end-to-end view of their social 
traffic, all from the HootSuite dashboard.

In the world of social media, context is everything. In Chapter 4, we 
describe how to target customers by language and location.

As mobile platforms take a bigger and bigger share of social media 
activity, agencies, too, can take advantage of social on the go. In Chapter 
5, we show you how to use HootSuite’s mobile apps to monitor your 
accounts wherever you are.
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Chapter 1 : Teams 
As you develop your agency’s social presence online, it’s important 
to integrate a social media management strategy that maps to your 
organization’s structure and its relationships with clients. HootSuite 
Enterprise provides a collaboration functionality launched for powerful 
control of all of your clients’ social media accounts. Your agency can 
manage a large collection of your clients’ social media accounts while 
keeping each client compartmentalized.  At the same time, your account 
teams can seamlessly cooperate with clients to ensure they execute an 
integrated social media management strategy.

HootSuite Enterprise provides a scalable, flexible solution to your 
organization’s needs. HootSuite Teams allows your agency to work 
across social the same way it works internally and with clients, enabling 
collaboration while maintaining control. This chapter is dedicated to the 
advanced functionality of HootSuite Teams, and will demonstrate industry 
best practices for building your online organization, team structure and 
social network management.

Following are best practices for:

• Building an Organization - Manage multiple teams and your business’ 
social media needs under one consistent organization

• Building Teams - Create and manage multiple teams that control your 
social profiles.

• Organizing Your Team Members - Set up your social collaboration 
efforts so they work with your real-life team structure.

1. Building an Organization 

Building and managing your organization in HootSuite is easy. You already 
have the resources built into your existing organization’s structure. Why 
not use HootSuite Teams to create organizational structures that reflect 
your real-life counterparts?

Step 1: Create your Organization. Directly from your user profile in the 
launch bar you can start collaborating, name your organization and add 
social network profiles.

Step 2: Start collaborating with others. Type in the name of your 
organization, select Add Social Network (to add your social network 
profiles) and Select Create Organization.

Learn how to:

• Collaborate with Control 

• Map to Your Existing 
Structure

• Provide the Right Level of 
Access

mailto:enterprise@hootsuite.com
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Step 3: Choose your Super Admins. These are the people in your 
organization who will be responsive for oversight and administration of 
your entire social media portfolio within HootSuite. Your Super Admins 
can manage all aspects of their organization including adding and 
removing team members, adding and removing social networks, creating 
teams and managing permissions. 

From your User Profile from the Launch Bar, select Manage from the 
Organization Box.

Next select the Gear Icon beside the Member whose permissions you 
would like to change and select Manage Permissions - Super-Admin.

2. Building Your Teams

Which department, account manager, group or region will have 
responsibility for each social network? Create a team and give it name  
to identify it. For example, Marketing, Community, Business Development, 
Sales. This way teams can share responsibility of a social network with one 
another. 

mailto:enterprise@hootsuite.com
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Step 1: Creating Teams. Once you have created your organization, you 
can start managing your organization by creating teams and adding team 
members. From your User Profile in the launch bar, select Manage from  
the Organization Box and then select Add a Team.

Step 2: Name your Team. Enter a team name (eg. Sales or Support)  
and select + Member to add a team member (this team member must 
already be a part of your organization).

Step 3: Add Social Networks. Select Add Social Network to add a social 
network (this social network must already be a part of your organization) 
and then select, Create Team!

3. Organizing Your Team Members

Invite all of the employees who will be taking part in social networks  
even in a limited capacity to become Members by email. Best to use their 
company email whenever possible. This will add them to the organization. 
Now add them to the teams by dragging and dropping  
them from the members section.

HootSuite Conversations
Send social messages 
to internal conversations 
for teams to discuss and 
share. Teams can then 
discuss response strategies, 
communicate approved 
messaging and encourage 
others to broadcast across 
their own social networks 
by replying, retweeting, 
or posting to other social 
networks. Find out more at 
http://hootsuite.com/
features/conversations
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http://twitter.com/hootbusiness
http://www.hootsuite.com/enterprise
http://hootsuite.com/features/conversations
http://hootsuite.com/features/conversations


6enterprise@hootsuite.com | @hootbusiness  |  hootsuite.com/enterprise 

Social Agency Best Practices: Teams

Step 1: Invite a Team Member. From the User Profile, select Manage 
beside the Organization name you are inviting the team member to  
and then select Invite Team Member.

Step 2: Enter in the Email Address of the user you want to invite, add  
a message and select the team you would like them to join. Then select 
Add User to Organization.

4: Enable your Social Organization Setting 

This allows an organization’s super-admin to toggle whether their team 
members can see all the teams in an organization.

Secure Access
 
With multiple permissions 
settings to choose from, you 
can empower team members 
while still maintaining control 
over accounts and profiles.  
The permissions levels are:

Super-Admin
A managerial permission 
level with the ability to add 
team members, add social 
networks, create teams 
within an organization,  
enroll members in HSU,  
and manage billing.

Admin
Also a managerial permission 
level with the ability to add 
and remove team members, 
social networks, and create  
and merge teams.

Default
A standard permission 
setting that has the ability 
to view all teams, social 
networks and members  
in the organization they  
are apart of.

*Limited Permissions 
(Enterprise only)
This permission level is only 
for social networks allows 
the user to view streams, 
RSS feeds, contacts etc 
but requires approval from 
Super-Admin and Admin 
team members before 
publishing a message.
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Watch the Video
 

HootSuite Teams provide 
the overall governance you 
need for your organization, 
while empowering individual 
teams and departments to 
manage all of their social 
media engagement and 
collaboration. To see a 
live-action demonstration 
of Teams functionality 
in the dashboard, view 
the HootSuite University 
Walkthrough video.

Step 1 : Enable Social Organization. From the Launch Menu on the left, 
select your user profile icon. For the organization you want to add or 
remove a member, click the gear icon and then select Settings. Click the 
box that says “Enable Social Organization” and then click Save Changes.

mailto:enterprise@hootsuite.com
http://twitter.com/hootbusiness
http://www.hootsuite.com/enterprise
http://blog.hootsuite.com/hootsuite-teams/#hsuvideo
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With HootSuite Secure 
Profiles:

• Account owners can 
designate chosen social 
profiles as “Secure” for 
their designated Team 
Members

• Team Members are 
prompted to confirm or 
cancel messages before 
broadcasting to secured 
profiles

• Profiles are secured 
across platforms starting 
on web with iPhone, 
Android and Blackberry 
available as well
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Chapter 2 : Security
For many organizations the greatest barrier to social maturity is the 
legitimate concern over brand control and security of corporate profiles 
and accounts. Agencies are no strangers to this concern; those looking to 
expand their efforts on social media understand that their clients’ trust is 
absolutely vital. Knowing that security is crucial for agencies and clients 
alike, HootSuite has developed a suite of powerful tools that protect 
social assets while facilitating teamwork.

This chapter is dedicated to the advanced security features available with 
HootSuite Enterprise. 

The following security features are built into HootSuite for organizations to 
measure and share results without leaving the dashboard:

Secure Profiles – social profiles can be secured adding a “safety check” 
before sending

Limited Permissions for collaborating with contractors and interns – 
Approval process for “draft-only” accounts to prevent inaccurate updates 
from posting to profiles

Learn how to:

• Keep your profiles secure

• Avoid mis-Tweets

• Encrypt your information

mailto:enterprise@hootsuite.com
http://twitter.com/hootbusiness
http://www.hootsuite.com/enterprise


9enterprise@hootsuite.com | @hootbusiness  |  hootsuite.com/enterprise 

Social Agency Best Practices: Security

Account Provisioning – protect critical passwords while allowing 
colleagues to contribute as team members. 

HTTPS – lock down your HootSuite session with SSL/TLS to prevent 
break-ins

Secure Profiles 
 
One of the greatest concerns with social media is giving up control over 
brand communication to numerous collaborators. Security and the integ-
rity of your organization are crucial parts of your online presence. In this 
incredibly fast paced environment, mistakes can be made when there are 
often multiple social media contributors for one brand. With this is mind, 
HootSuite built Secure Profiles, a tool designed to prevent errant mes-
sages from being accidentally published to – and potentially shared by – a 
worldwide audience.  This will ensure that the integrity of your brand’s 
reputation is maintained.

Step 1: To make your social network profiles Secure, click on the Launch 
bar and then choose Settings. From here a large pop-up box will appear. 
Make sure you click on Social Networks.

Request a Demo 
 
Learn more about how the 
advanced team provisioning 
and security tools can 
benefit your organization. 
Visit hootsuite.com/
enterprise today to request 
a live demo from one of our 
Account Executives today. 

mailto:enterprise@hootsuite.com
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Step 2: From the list of your social network profiles,  choose the social 
network profile you’d like to make secure. Then click on Profile Settings. 
In profile settings you will see a box beside a message that says “Make 
this a Secure Profile”. Make sure this box is checked.

Step 3: Next time you compose a message and press send, a secure 
profile box will pop up. To confirm your message, slide the security bar to 
the right.

Best Practices

The best solution to prevent 
negative sentiment from 
mis-Tweets is to develop 
and implement a social 
media policy and community 
management plan in concert 
with your client before any 
potential PR disasters strike.

Be sure:

• Employees have separate 
personal and secured 
corporate profiles

• Only reliable and 
trustworthy employees 
are assigned to manage 
official social media 
profiles

• Your team is organized 
with an appropriate 
account owner with up-
to-date email addresses

In the unfortunate 
circumstance in which a 
mis-Tweet is published, 
regain customer trust — and 
avoid additional confusion 
— by responding quickly, 
personally and directly 
before the story spreads 
widely.

mailto:enterprise@hootsuite.com
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Governance

The key to an effective social strategy is decentralizing communications 
to multiple contributors, like sales teams, support, and product experts, 
without giving up control. HootSuite allows organizations to integrate 
social media management throughout the appropriate teams, while still 
maintaining a granular level of control with user permissions.

With Limited Permissions, Enterprise teams can assign their collaborators 
permissions to share searches and draft messages, but not to publish. 
This designation limits your collaborating interns, contractors and new 
recruits from broadcasting directly to valuable corporate profiles. Instead 
they share search streams and compose messages, while their drafts 
are held for approval in the calendar view until a qualified Team Member 
pushes to the send queue. This approval process is ideal for ensuring 
accuracy in updates.

Permission Levels of an Organization:

Super-Admin: A managerial permission level with the ability to add team 
members, add social networks, create teams within an organization, enroll 
members in HSU, and manage billing.

•	 Admin: Also a managerial permission level with the ability to add and 
remove team members, social networks, and create and merge teams.

•	 Default: A standard permission setting that has the ability to view all 
teams, social networks and members in the organization they are  
apart of.

•	 Limited	Permissions	(Enterprise	only):	This permission level is 
only for social networks allows the user to view streams, RSS feeds, 
contacts etc but requires approval from Super- Admin and Admin team 
members before publishing a message.

Step 1: To set up Limited Permissions 
for your social network permissions, 
select User	Profile from the Launch 
Bar. Next select View	Social	
Networks from the Organization Box. 
Once you have done this choose 
the social network you want to grant 
limited permissions to.

mailto:enterprise@hootsuite.com
http://twitter.com/hootbusiness
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Step 2: Next you will see a set of tabs. Select the Members tab. You will 
then be presented with your team members. Select the Drop	Down	Menu 
beside the user you want to grant limited permissions to. 

Step 3: To finish up select Limited Permissions from the drop down menu.

“We’ve closely watched 
the recent stories about 
unintended Tweets and 
wanted to help companies 
prevent social media 
mishaps. With HootSuite’s 
Team Provisioning 
and Secure Profiles 
tool, organizations can 
continue using social 
media to promote their 
brand confidently while 
maintaining a high degree 
of security.”

– Ryan Holmes,  
HootSuite CEO

mailto:enterprise@hootsuite.com
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HTTPS

In keeping with industry best security practices, HootSuite has 
implemented a security setting that will give users the option to turn 
on HTTPS. HTTPS - Hypertext Transfer Protocol Secure - encrypts 
your information on the web so that it is not ‘visible’ to those with the 
advanced capabilities and the inclination to seek it out. This will protect 
your information and prevent those who seek to break into your accounts.

To enable secure mode in HootSuite, otherwise known as HTTPS mode, 
go to Settings, select Preferences, then click the button that says “Use 
HTTPS”. Afterwards, click “Save Preferences”. This will encrypt your data 
across public networks, allowing a more private channel when logged into 
HootSuite.

*Alternatively, you can simply type: https://hootsuite.com to login, and 
your session will be secured.

mailto:enterprise@hootsuite.com
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Chapter 3 : Google Analytics 
Everyone involved in your social media efforts depends on accurate 
measurement to make informed decisions. Clients want to see the 
positive results of your actions, and your agency needs data to optimize 
its efforts over time. Understanding that the ability to demonstrate 
social ROI is paramount for any business, HootSuite Enterprise provides 
measurement solutions for organizations to analyze and report on social 
media activities. With HootSuite Enterprise’s unlimited reporting, your 
agency can amplify success and nimbly adjust weaknesses in messaging 
or strategy.

Our Google Analytics and custom URL parameters are valuable tracking 
functionalities, essential for any agency looking to tie social to results. 

Google Analytics to Measure Web Traffic

Google Analytics provides insight into web traffic and campaign results. 
Use the data to trace sales to specific tactics or keywords. Plus, get 
metrics for customer loyalty and retention in addition to identifying 
revenue sources.

Within HootSuite’s native Social Analytics Reports you can select the 
pre-made Google Analytics Report Template or plug individual Google 
Analytics modules into a custom report. Both give you the statistics you 
need to accurately analyze social media engagement against destination 
site traffic.

The following Google Analytics features are built into HootSuite for 
organizations to measure and share results without leaving the dashboard:

Twitter to Web Conversion: 
Measure the effectiveness of 
tactics on the front-line and see 
immediately which messages 
resonate with your audience, so 
you can adjust your approach 
accordingly.

HootSuite Social Analytics

HootSuite’s Social Analytics 
capabilities allow businesses 
and organizations to 
customize social media 
reports and measure all 
aspects of social initiatives 
– from granular campaign 
elements to an overview of 
entire campaigns.

Social Analytics includes 
over 40 report metrics – 
including Google Analytics, 
Google+ Pages modules and 
Facebook Insights – each of 
which can be plugged into 
dynamic reports to share 
with team members, clients 
and colleagues on a daily, 
weekly or monthly basis.

Learn More

Social Agency Best Practices: Google Analytics

Learn how to:

• Show how social activities 
contribute to clients’ 
goals

• Understand your 
audience

• Connect social to sales 
conversions

mailto:enterprise@hootsuite.com
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In addition to the Google 
Analytics Reports, HootSuite 
also provides Ow.ly stats, 
to showing summary and 
individual click statistics 
from URLs shortened in 
HootSuite, and Facebook 
Insights which monitor 
activity on your Facebook 
Page including daily “Likes”, 
posts, demographics and 
more. Together, these reports 
give you an end-to-end 
picture of your social efforts.

HootSuite Social Analytics 
also include modules 
for each of the following 
categories: 

• Twitter Profile Stats
• Facebook Insights
• Team Analytics*
• Ow.ly Aggregated Click 

Stats
• Ow.ly Individual Click 

Stats
• Google+ Page Analytics

Sparklines: A statistical overview 
to quickly see how campaign 
elements are performing, enabling 
you to prioritize the areas that need 
the most attention.

Regional Site Traffic: Learn which 
areas produce campaign results so 
you can geo-target your outreach.

Top Content: Measure page view 
statistics – including absolute and 
relative percentages – to determine 
which content best attracts your 
audience.

Traffic Sources: Determine which 
channels provide traffic and  
fine-tune your outreach efforts 
using the Top Referrer report in 
Google Analytics.

The Value of Integrating Google Analytics

Marketers want to understand whether or not social media activities 
are having an impact on the company’s site traffic, lead generation 
and conversion activities. By integrating Google Analytics into a site’s 
conversion pages and using HootSuite’s Google Analytics, campaign 
managers can truly understand how outreach translates into results.

How to Add Google Analytics to Your Website

By adding Google Analytics to your website and HootSuite dashboard, 
you can tap into the vital statistics behind your campaign.

First, you’ll need to set-up Google Analytics in your website. Create a free 
account using your website’s URL(s) at google.com/analytics.

Social Agency Best Practices: Google Analytics
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Set and Forget: Automated 
report sharing allows team 
members to create reports and 
schedule them to be delivered 
daily, weekly, bi-weekly or 
monthly, depending on your 
reporting needs, so clients, 
stakeholders and colleagues 
are kept in the loop.

To set up Google Analytics campaign tracking, here are some additional 
resources:

• How does campaign tracking work?
• How do I tag my links?

Once set-up, connect Google Analytics to HootSuite. To do this:

1. Click the Launch bar, then Analytics and select Quick Analytics. Click 
the Google Analytics option and select Add Google Profile to begin.

2. A window from Google will pop-up saying, “A third party is requesting 
permission to access your Google account.” Select your preferred social 
network profile which is associated with an active Google Analytics 
account. When you’ve selected the profile, click Continue.

3. Google will send you to another page. Click Grant access to finish 
connecting Google Analytics to HootSuite.

Now you can access Google Analytics without leaving the HootSuite 
dashboard. The next step is to add goal tracking and campaigns.

Goal Tracking for End to End Reporting Capability

Show how social activities contribute to corporate goals. By utilizing the 
combination of Ow.ly URLs, campaign tracking, Facebook Insights, and 
Google Analytics you can accurately report on the results of your efforts. 
To enhance Google Analytics reporting, add goal tracking in order to learn 
how and where social media traffic is converting, giving you an end-to- 
end view of what is happening to social traffic on your website.

Social Agency Best Practices: Google Analytics
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How to Add Goal Tracking and Campaigns to 
Google Analytics

Adding goal tracking to your Google Analytics campaign will provide 
accurate conversion numbers from the links you create in HootSuite. You 
can track visitors from the source, such as a Tweet or Facebook Page 
link, to sign-ups or transactions on your site.

To begin, sign into your Google Analytics account at google.com/
analytics/ and add goals to your selected profile(s). Remember to enter 
goal names so you can easily identify each one in your reports. For more 
detailed information, visit these Google Analytics pages:

• How do I set up goals and funnels?
• How does campaign tracking work?

There are three levels of variables recommended for social media 
campaign tracking: channel, user profile and campaign name.

Be sure to tag Tweets and status updates with campaign URLs to 
measure where traffic is originating from. For example, the channel could 
be Twitter, the profile, HootSuite, and the campaign might be Social 
Analytics.

Once you’ve completed these steps, add your campaign to your 
shortened Ow.ly links using custom parameters for Google Analytics.

Getting started with Goal 
Tracking

1. Decide one of the three 
types of goals you want: 
URL Destination, Time on 
Site, or Pages/Visit, and 
add the conversion code to 
the pages you’ll be tracking 
conversions from.

2. For tracking Lead Forms, 
it’s best to select the thank 
you page that follows once 
customers enter information. 
This provides clear 
conversion numbers because 
visitors will only land on this 
page if they clicked submit. 
This thank you page will need 
the code provided in Google 
when you set up the goal.

3. To report on drop off, set 
the goal and put the code 
on the landing page as well 
as the thank you page. This 
will show you your funnel, 
and where you’re losing 
customers, allowing you to 
pinpoint areas and hopefully 
draw more of your audience 
further down the funnel.
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Chapter 4: Advanced Geo
Getting your clients seen in the social media arena can be a daunting 
task. With all the noise out there, it’s difficult for companies to effectively 
engage their audiences, and challenging for consumers to filter through 
all of the content. By localizing with HootSuite’s advanced geo-targeting, 
your agency can use context to connect with customers. Geo-locating 
will create segments for better lead generation, community building and 
eventually, higher sales. By tailoring messaging and targeting specific 
audiences, your agency can maintain brand integrity, while driving in foot 
traffic for clients.

Geo-Targeting Your Audience and Driving in 
Traffic

As you grow your social business, it’s important to utilize tools and 
techniques to help maximize your exposure. HootSuite Enterprise 
provides geo-location and targeting functionality that give you insight 
into web traffic while driving customers to your door. Use location and 
language targeting to engage with your specific audience. Plus, gain an 
understanding of what people are saying in your area. With geo-targeting 
you can tailor your messages to a specific city and/or language. Both give 
you the information you need to accurately understand what is going on 
around you as well as how to engage with your customers.

The following geo-location and targeting features are built into HootSuite 
for organizations to measure and share results without leaving the 
dashboard:

•	 Optimize	your	geo-locate	Searches:	iPhone - By optimizing  your 
searches on the go, you will gain insight into what people are saying 
around you.

•	 Geo-target	your	messages - Have customers in different regions of 
the world? Tailor your messages so you engage directly with them.

Learn how to:

• Listen in context

• Communicate at events

• Go international
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•	 Filter	Your	Searches	By	Language	-	Creating searches by specific 
language will connect you to your international customers.

1. Geo-Located Searches for the #iPhone 
 
One of the most valuable uses of geo-location is when you’re on the go. 
Smart phones are revolutionizing the way people interact and how we 
are using technology. With the latest version of HootSuite’s iPhone app, 
you can now geo-locate	your searches within 25km of your location. 
This time-saving feature is a great way to optimize your searches and 
gain insight into what people are saying about nearby events, stores, 
restaurants, and more.

 
Step	1: If you haven’t already, 
check to see that your Location 
Services is switched on in 
HootSuite. To do this, open 
Settings in your iPhone, click 
through to General, then Location 
Services, and then toggle the 
HootSuite App to On.

mailto:enterprise@hootsuite.com
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Step	2: Once that’s set up, open 
your HootSuite for iPhone, tap 
Search, and enter your search 
terms. To geo-locate your search, 
select Nearby underneath the 
search field.

Step	3: From there you can select your search radius. After this, your 
search results will be displayed. Pinned tweets are geo-tagged while 
the location of non-pinned tweets are based on the location listed in the 
user’s profile.

Step	4: Tap the map on the left of the Save button to see the specific 
locations of tweets. You can click on the pins to view a shortened version 
of the tweet. Tap the blue arrow for a detailed look at geo-tagged tweets.

2. Geo-Targeting Your Messages

You can now target messaging based on the language and location of 
your audience with HootSuite Enterprises’s geo-targeting tools. By using 
geo-targeting, customers will get locale specific messages from you. 
 
Step	1: To enable this functionality you will first need to compose a 
message. Once you finish composing your message, you will see a world 
icon in the Compose box. Click on this icon.

Use Geo-location at 
conferences and festivals, 
like SXSW to stay in touch 
with the whole crowd. See 
what people are saying 
about your brand, your 
competitors, and where the 
action is.
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Step	2: A drop down menu will then appear, prompting you to fill out a 
country, city, and language box.

Step	3: Once you have chosen the appropriate information,  
click Send Now.

3. Filtering Search Results By Language

With HootSuite’s language search parameters, you can easily create 
a search stream that filters by language. As we saw in the #HootTip:	
Filter	Search	Results	By	Language, 36% of HootSuite’s	Top	10	User	
Signups	by	Country come from non-English speaking nations. With this 
in mind, being able to filter your search results by language helps connect 
you to your international and multilingual customers.

The content in Social Media is endless. Sifting through this manually to 
find relevant information is ineffective and tiring, especially if you have 
international customers. By using language filters in your searches, it will 
help you find exactly what you’re looking for. Here are the search terms for 
the following languages.

Dutch – lang:nl 
Danish – lang:da 
English – lang:en 
Finnish – lang:fi 
French – lang:fr 
German – lang:de 
Hindi – lang:hi 
Hungarian – lang:hu 
Indonesian – lang:id 

Italian – lang:it 
Japanese – lang:ja 
Korean – lang:ko 
Malay – lang:msa 
Norwegian – lang:no 
Polish – lang:pl 
Portuguese – lang:pt 
Russian – lang:ru 
Simplified	Chinese – lang:zh-cn 
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Spanish – lang:es 
Swedish – lang:sv 
Traditional	Chinese – lang:zh-tw 
Turkish – lang:tr

Step	1:	Simply click the search bar on the top right hand side of the 
screen, add a language search parameter (listed below) to the end of your 
search and press Enter. 
 

With over 20 languages to choose from, it’s easy to find results for 
#hashtags, @handles and keywords in your language. This search 
parameter can be tacked on to any of HootSuite’s search features: Search 
Streams, Keyword Tracking Streams and Quick Search. 
 
Step	2: This will bring up live search results, where you can view the 
results, or save them as a stream.

With over 20 languages to choose from, it’s easy to find results for 
#hashtags, @handles and keywords in your language. This search 
parameter can be tacked on to any of HootSuite’s search features: Search 
Streams, Keyword Tracking Streams and Quick Search. 
 

Step	3: Once you’ve clicked “Save 
as Stream”, HootSuite will add that 
search query into your dashboard 
for you to keep tabs on at your 
convenience!

About HootSuite Enterprise
Enterprise is HootSuite’s 
top tier plan, with the most 
advanced functionality, 
training and support 
available. Built for 
business, Enterprise allows 
organizations to securely 
and effectively integrate 
social media throughout 
the organization, allowing 
them to become truly 
social. Request a demo of 
our enhanced engagement, 
collaboration, security 
and analytics functionality 
today. 
 
Learn more about HootSuite 
Enterprise: hootsuite.com/
enterprise
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Chapter 5: Social-on-the-go 
You can leave the office, but your client’s brand is always online. If you 
want to be able to monitor your agency’s accounts 24/7, you need 
HootSuite’s mobile apps. Learn how to effectively monitor and engage 
with your audience, even when you’re on the road or at an event. From 
keyword search streams to push notifications, the mobile apps will make 
it easy to engage on the go. Whether your device of choice is an iPhone, 
iPad, Android or Blackberry, HootSuite has you covered.

HootSuite Mobile - New Social Media Mobile 
Tools for Business

As you develop your social media strategy, it is important to be able to 
monitor your organization’s social profiles whenever you want, wherever 
you are. HootSuite provides business-specific features for our iPhone,  
iPad, Android, and Blackberry apps.

Use push notifications to make sure nothing goes unnoticed. Set up 
keyword search streams to see how your audience is engaging with 
your social media strategy. Use the scheduling functionality to schedule 
messages ahead in case you are busy later. Plus, use the mobile security 
features to maintain brand integrity and gain peace of mind that your 
profiles are being protected.

The following mobile features are built into HootSuite for organizations  
to continue their online strategy on the go:

• Push Notifications for iPhone/ iPad - receive alerts to your iOS  
device for multiple Twitter accounts, including mentions, direct 
messages and more.

• Search Streams - Set up keyword search streams to monitor specific 
brand engagement.

• Schedule Messages - Schedule messages for future release.

• *Secure Profiles - (Enterprise Only) Social profiles can be secured 
adding a “safety check” before sending.

With the latest updates 
of our iPhone, iPad, and 
Android app, we offer:
• Seamless integration 

from Web to Mobile to 
ensure that when you are 
at events, meetings or in 
transit, you have up to 
date information in the 
palm of your hand.

• Automatic Ow.ly URL 
shrinking

• Geo-location services 

Learn how to:

• Keep up to date with 
push notifications

• Stay secure

• Connect to those 
around you
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1. Push Notifications 

The social media world moves at an astonishing pace. It can often be hard 
to keep up with the constant flow of information. With the latest version 
of HootSuite’s iPhone/iPad app, you can receive Push Notifications so 
you don’t miss out on anything. By enabling push notifications you will be 
notified when there are new mentions and direct messages, new followers, 
retweets and favorited tweet notifications.

Step 1: To enable push 
notifications, press Settings  
on your iPhone/iPad.

Step 2: Once you tap Notifications, 
you’ll see a list of Twitter accounts 
and their notification status. 
Tapping one of these will allow you 
to change that account’s settings.

2. Keyword Search Streams 

As there is so much social media noise out there, it is difficult to sort 
through it all to find relevant information. With keyword search streams, 
you can filter out the chatter and zoom in to what really matters. With 
search streams, you can track relevant topics and focus on profiles of 
interest. This is particularly useful at conferences and events, to follow 
event hashtags and stay in touch with everything going on around you.

Step 1: To set up search streams on your iPhone, at the bottom of  
your screen, select Search. 

Step 2: From here, type in your search terms inside the text field that 
says, “Search Twitter...” 

Step 3: When finished, press the blue Search button on the lower right 
hand corner of your screen. A column will then generate with search 
results from Twitter.

*If you would like to save your search stream so you can check in later, 
press the Save button in the right hand corner of the screen

Filter by keyword to 
conveniently cut through 
unrelated results and focus 
on a particular topic. This 
is ideal when monitoring 
specific subjects and 
even prospecting for new 
customers.

Key features of HootSuite  
for iPhone include:
• Customizable user 

interface
• Easy navigation thanks  

to column swiping
• Schedule tweets or 

Facebook updates
• Check in on Foursquare
• Update multiple accounts 

at once
• Save searches, including 

geo-located searches
• Track statistics
• Share photos
• Import Twitter lists
• Explore trending topics
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3. Schedule Messages

Running a social media strategy can be hectic at times. When you are 
out of the office or away on a trip, save time by scheduling pre-planned 
messages ahead of time. This way you’ll ensure that your followers 
are updated even if you’re busy, and lets your team focus on real-time 
engagement.

Step 1: At the bottom of the Compose field, press the Menu button. 

Step 2: From here, press the Calendar button. You will then be prompted 
to select the time and day you would like the message to be sent out.

Step 3: When finished, press the Set Date button. The Schedule button 
will then turn blue, and the time you’ve scheduled for will show up at the 
top of your screen. When finished, press the Send button.

Key features of HootSuite  
for iPad include:
• Customizable user 

interface
• Multi-column, multi-touch, 

swipe-able interface
• Schedule tweets or 

Facebook updates
• Check in on Foursquare
• Update multiple accounts  

at once
• View searches, lists,  

and more
• Track statistics
• Share photos
• Import Twitter lists
• Explore trending topics

Key features of HootSuite  
for Android include:
• Customizable user 

interface
• Easy navigation thanks  

to column swiping
• Schedule tweets or 

Facebook updates
• Update multiple accounts  

at once
• Save searches
• Track statistics
• Share photos
• Import Twitter lists
• Receive notifications for 

new tweets or Facebook 
updates
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4. Secure Profiles (Enterprise Only)

The integrity of your organization’s online profile is a vital part of your 
social media strategy. At HootSuite we keep your information safe by 
offering Secure Profiles - a tool designed to prevent errant messages 
from being accidentally published to the public. With organizations often 
having multiple social media contributors, mistakes can happen. When  
a profile is made Secure on HootSuite’s website, this setting carries  
over to the mobile app.

Getting Started with HootSuite
HootSuite provides premium packages to help enterprises maximize 
the reach and efficiency of their social media initiatives.

To learn more about HootSuite Enterprise and the features included in 
this HootGuide, request a personalized demo from one of our Account 
Executives at hootsuite.com/enterprise.

Enterprise-Ready
The Secure Profiles feature 
is available exclusively 
as part of HootSuite’s 
Enterprise plan. Designed 
for large organizations with 
multiple team members, 
the Enterprise plan includes 
access to a comprehensive 
toolkit to monitor 
conversations, engage 
audiences and measure 
social media ROI. Along with 
Secure Profiles, HootSuite’s 
social media dashboard 
includes multi-tiered account 
provisioning allowing 
colleagues and contractors 
to post to profiles without 
sharing passwords.

Key features of HootSuite  
for BlackBerry include:
• Customizable user 

interface
• Easy navigation thanks  

to column swiping
• Schedule tweets  

or Facebook update
• Update multiple accounts 

at once
• Save searches
• Track statistics
• Share photos
• Import Twitter lists
• Receive notifications for 

new tweets or Facebook 
updates
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