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Social Media for Communications

In today’s rapidly-evolving media landscape, social media has not only 
become a fundamental tool for communication, but a must-have skill in a 
multitude of industries. With the right amount of practice and social media 
education, students and professionals are empowered with a competitive 
edge in their studies, careers and communications.

This course will teach marketing students how to create and maintain a 
social media presence for business, including Facebook, Twitter, Google+, 
Tumblr, LinkedIn, YouTube, Instagram, etc. Students will learn to use 
social media for public relations and communications purposes.

Course objectives

HootSuite University

This curriculum incorporates 
readings from a variety of 
sources, opinions from 
various media outlets, and 
online video courses from 
HootSuite University. The 
curriculum takes a “flipped 
classroom” approach 
with the intent of students 
learning the lesson at 
home before class in order 
to collaborate about the 
application and theory  
in-class. 

HootSuite University offers 
online and on-demand 
education about social 
media, and is available to 
professors and higher ed 
students for free as part of 
the HootSuite University 
Higher Education Program: 
hootsuite.com/higher-ed 

By the completion of this course, students will be able to:

� Understand social media fundamentals

� Understand basic social media etiquette 

� Create a social media campaign

� Publish social media updates and engage with a community

� Apply social media best practices to enhance their personal brand

� 'ULYH�WUDIÀF�WR�WKHLU�EORJ�XVLQJ�VRFLDO�PHGLD

� Create a content calendar 

� Understand social media advertising

� Manage social media using the HootSuite dashboard

� 0HDVXUH�VLWH�WUDIÀF�XVLQJ�*RRJOH�$QDO\WLFV

� Create and follow a social media policy

This curriculum is made up of the following lessons:

1. Why Social Media?

2. The Digital Communications 
Landscape

3. Social Networks, Part 1

4. Personal Branding & Social 
Media Etiquette

5. Social Media Tools & 
Applications

6. Social Media & Breaking News

7. Social Networks, Part 2

8. Engaging on Social Media

9. Social Media Analytics & 
Proving ROI

10. Social Media Policies

Sign up for 
HootSuite 
University’s Higher 
Education Program 
for free!

Enroll now at 
hootsuite.com/
higher-ed

http://blog.hootsuite.com/media/owly-family/
hootsuite.com/higher-ed
hootsuite.com/higher-ed


2

Social Media for Communications

Lesson: Why Social Media? 
Social media has changed the way we communicate and the way we do business. Word of mouth promotion 
is being replaced by tweeting recommendations to friends, and more and more customers are researching 
products, events, and companies online before doing business with them. This introductory lesson introduces 
the relevance of social media in communications and gives a high level overview of the top social networks.  

Lesson Objectives: 

� Understand how social media has created a shift in communications

� Understand the current state of social media marketing

� Understand high level applications of the top 10 social networks: Facebook, Twitter, LinkedIn, Google+, 
Youtube, Foursquare, Tumblr, Instagram, Pinterest, and Flickr

Watch

Do

Read

� SCMD 121: Introduction to Social Networks for Organizations

� Lecture Series: ;OL�9LKLÄUP[PVU�VM�;YHKP[PVUHS�4LKPH�4VKLSZ�^P[O�;VKK�+LMYLU

� How Social Media Has Changed the Face of Public Relations

� (J[P]H[L�`V\Y�/VV[:\P[L�HJJV\U[�HUK�JYLH[L�`V\Y�/VV[:\P[L�<UP]LYZP[`�WYVÄSL�
� Complete your SCMD 121 workbook

� Complete the SCMD 121 exam

Lesson: The Digital Communications Landscape
)LMVYL�`V\�Z[HY[�\ZPUN�ZVJPHS�TLKPH��P[»Z�PTWVY[HU[�[V�\UKLYZ[HUK�OV^�ZVJPHS�TLKPH�Ä[Z�PU�^P[O�V[OLY�KPNP[HS�[VVSZ�
and marketing approaches. This lesson will provide the relevance for social media in our digital age. 

Lesson Objectives:

� Understand the technology adoption cycle

� Understand the role of PR in the changing media landscape

� Understand the relationships between different digital entities

http://learn.hootsuite.com/student.php?ctg=content&view_unit=93
http://learn.hootsuite.com/student.php?ctg=content&view_unit=72
http://www.thejlsagency.com/how-social-media-has-changed-the-face-of-public-relations/
http://learn.hootsuite.com/download.php?id=6659
http://learn.hootsuite.com/student.php?view_unit=92
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� Rethinking “Crossing the Chasm” 

� Digital Marketing Transit Map 

� The Role of PR in the Changing Media Landscape

� Find a client for your class project 

Do

Read

� Lecture Series:�;OL�9LKLÄUP[PVU�VM�;YHKP[PVUHS�4LKPH�4VKLSZ�^P[O�;VKK�+LMYLU�

Watch

Project Assignment: 

Introduce the class project and have students research and select the beat that they will report on using  
social media. 

Class Project:

:[\KLU[Z�^PSS�^VYR�MVY�H�JSPLU[�VM�[OLPY�JOVVZPUN��Z\JO�HZ�H�UVU�WYVÄ[�VYNHUPaH[PVU��H�UL^�Z[HY[\W��ZTHSS�I\ZPULZZ��
etc, for the duration of the semester. Students should choose a client that has an existing social media presence 
and will need to have access to existing social media channels. Students will be performing a social media audit 
and creating a social media campaign for their client, which will be presented later in the course. 

Principles learned in class will be applied to their client as they use social media for communications and learn 
hands-on social media best practices. HootSuite will be used as an integrated marketing tool throughout the 
JV\YZL�HUK�Z[\KLU[Z�^PSS�H[[HPU�[OLPY�/VV[:\P[L�*LY[PÄJH[PVU�

Students will provide a report on their successes and challenges, what strategies worked and didn’t work, what 
social networks and applications they found the most effective, and their overall experience. 

Grading will be determined by the quality of content created, social media activity, and effort. 

http://readwrite.com/2007/08/06/rethinking_crossing_the_chasm#awesm=~ocxARMylGNCAWk
http://www.gartner.com/technology/research/digital-marketing/transit-map.jsp
http://hughespr.wordpress.com/2012/08/14/the-role-of-pr-in-the-changing-media-landscape/
http://learn.hootsuite.com/student.php?ctg=content&view_unit=72
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Lesson: Social Networks, Part 1 
Students will learn the fundamentals of creating and managing social presences on Facebook, Twitter, Tumblr, 
and Google+ and how communicators are using these networks. The material provided in this lesson is intended 
to give students the tactical knowledge of how to use these social networks, it is recommended that class time 
be used to cover the ideas, theory, or application of these networks. 

Lesson Objectives:

� Create and maintain a business presence on Facebook, Twitter, and Google+

� Create and publish content to a Tumblr blog

� Engage with other customers social media

� Use social media to follow their industry and community

Facebook

Professor may choose to combine this with other sections of the lesson or have Facebook as a  
standalone lecture. 

Learning Objectives:

� Setting Up Your Facebook Page

� Understanding Facebook Page Features

� Monitoring Facebook Insights

� Understanding how marketers and businesses use Facebook 

� SCMD 110: Creating a Facebook Brand Page 

� Lecture Series: 5 Best Practices for New Facebook Pages 

Watch

� Best Practice Guide: Marketing on Facebook 

� Using Facebook for Public Relations 

Read

http://learn.hootsuite.com/student.php?ctg=content&view_unit=86
http://learn.hootsuite.com/student.php?ctg=content&view_unit=69
https://fbcdn-dragon-a.akamaihd.net/hphotos-ak-prn1/851582_254771541330673_877557920_n.pdf
http://blog.prnewswire.com/2011/08/09/facebook-for-public-relations/
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� “Like” Facebook Marketing 

� Follow at least 5 pages relevant to your client’s industry

� Complete the Facebook portion of your SCMD 110 workbook 

Do

Twitter

Professor may choose to combine this with other sections of the lesson or have Twitter as a standalone lecture.

Learning Objectives:

� What is Twitter?

� Setting Up Your Twitter Account

� Understanding Twitter’s Web Features

� Following & Connecting with Your Community on Twitter

� Understanding Hashtags & Privacy Settings

� Understanding Marketing Best Practices for Twitter

� Engaging With Your Community on Twitter

� SCMD 110: *YLH[PUN�H�;̂ P[[LY�7YVÄSL

� “Mom, this is how Twitter works” by Jessica Hische  

� The PR Pro’s Guide to Twitter

� Review The Twitter Rules

� Review the Twitter for Business portal 

Watch

Do

Read

� If you don’t have one already, create your personal Twitter account

� *YLH[L�H�;̂ P[[LY�SPZ[�MVY�`V\Y�JSPLU[»Z�PUK\Z[Y �̀�PUJS\KPUN�H[�SLHZ[����PUK\Z[Y`�PUÅ\LUJLZ�HUK����V[OLY�I\ZPULZZLZ�
or organizations

� -PUK�`V\Y�JSPLU[»Z�JVTT\UP[`�VU�;̂ P[[LY��,N�PM�`V\Y�JSPLU[�PZ�H�YLZ[H\YHU[��ÄUK�[OL�¸MVVKPL¹�JVTT\UP[ �̀�-VSSV^�
PUÅ\LUJLYZ�HUK�YLSL]HU[�HJJV\U[Z�HUK�ÄUK�WVW\SHY�OHZO[HNZ�`V\�JHU�\[PSPaL�

� Complete the Twitter portion of your SCMD 110 workbook 

https://www.facebook.com/marketing
http://learn.hootsuite.com/download.php?id=6461
http://learn.hootsuite.com/student.php?ctg=content&view_unit=86
http://www.momthisishowtwitterworks.com/
http://mashable.com/2011/04/14/pr-pro-twitter-guide/
https://support.twitter.com/articles/18311-the-twitter-rules
https://business.twitter.com/best-practices
http://learn.hootsuite.com/download.php?id=6461
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Google+

It’s recommended that Google+ is combined with another section in this lesson, such as Tumblr.  

Learning Objectives:

� What is Google+?

� *YLH[PUN�HUK�*\Z[VTPaPUN�@V\Y�.VVNSL��7YVÄSL
� Understanding Google+ Features

� How to Grow Your Audience Using Google+

� Creating and Using Google+ Circles

� SCMD 110: Creating a Google+ Page

� How Google+ improves your overall marketing with Google

� How to Promote your Google+ Page

Watch

Do

Read

� Create a Google+ page for your client if they do not already have one

� *YLH[L�[^V�JPYJSLZ�MVY�`V\Y�JSPLU[!�VUL�MVY�V[OLY�VYNHUPaH[PVUZ�HUK�HUV[OLY�JPYJSL�VM�PUÅ\LUJLYZ�VY�WYVTPULU[�
people in your industry/community

� Complete the Google+ portion of your SCMD 110 workbook 

http://learn.hootsuite.com/student.php?ctg=content&view_unit=86
http://services.google.com/fh/files/misc/g+_overview.pdf
http://services.google.com/fh/files/events/promote_google+_page.pdf
http://learn.hootsuite.com/download.php?id=6461
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Tumblr

It’s recommended that Tumblr is combined with another section in this lesson, such as Google+. 

Learning Objectives:

� What is Tumblr?

� Understand How Tumblr is Similar and Different from Other Blogging Platforms

� Understand How News Organizations Are Using Tumblr

� Create and Customize a Tumblr blog

� Publish Content to Tumblr

� Lecture Series: How the Best Brands Tell Stories Using Tumblr with Ari Levine 

Watch

� A Quick Guide to Using Tumblr for Business

� 11 Step Blogging Guide

� 8 Step Call to Action Guide

Do

Read

� Create a personal Tumblr blog to use for professional purposes. You can customize your blog from a variety 
of free themes available from Tumblr. 

� 6UJL�`V\�OH]L�JYLH[LK�`V\Y�ISVN��[^LL[�[OL�<93�^P[O�[OL�JSHZZ�OHZO[HN��<ZPUN�[OL�OHZO[HN��ÄUK�`V\Y�
classmates’ blogs and follow them. 

� Find and follow other Tumblr accounts relevant to PR and communications, be it personalities, publications, 
organizations, etc. 

� Explore Tumblr’s featured tags, and research which tags are most popular for your beat. 

� Note:  you can only follow blogs from a primary Tumblr account. If you have an existing Tumblr account that 
you use personally, you can easily create a secondary blog, but you will only be able to follow, like, and reply 
to posts using your primary Tumblr account (which would be your personal). 

http://learn.hootsuite.com/student.php?view_unit=114
http://www.entrepreneur.com/article/224084
http://academy.hubspot.com/Portals/137828/docs/11-step-blogging-guide.pdf
http://academy.hubspot.com/Portals/137828/docs/8-step-guide-to-creating-a-call-to-action.pdf
http://www.tumblr.com/explore
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Project Assignment:

Now that you have a working knowledge of how to create and maintain a social media presence on Facebook, 
Twitter, Google+, and Tumblr, it’s time to get started with your class project. Conduct a social media audit of your 
JSPLU[�[V�PUJS\KL�PU�`V\Y�ÄUHS�YLWVY[��@V\Y�H\KP[�ZOV\SK�PUJS\KL�^OPJO�ZVJPHS�UL[^VYRZ�[OL�JSPLU[�PZ�J\YYLU[S`�\ZPUN��
how they are utilizing it, suggest improvements for existing pages, and recommend adding or deleting social 
networks. 

In addition to the client project, students will also be improving their personal branding and social media 
presence throughout the course. You will maintain your own personal but professional blog on Tumblr where 
you will write about concepts you’ve learned in class and other industry news to establish a reputable online 
presence for yourself. 

You can use Tumblr as a static blog, or you can use it to post a mix of short and long form content (as seen 
PU�[OL�YLHKPUNZ���>YP[L�`V\Y�ÄYZ[�ISVN�WVZ[�VU�H�Z\IQLJ[�[OH[�PZ�VM�PU[LYLZ[�[V�`V\��W\ISPZO�P[�[V�;\TISY�\ZPUN�
appropriate post tags, and promote it on social media using best practices gleaned from reviewing assigned 
material. 

Lesson: Branding & Social Media Etiquette
Understanding how to communicate with social media is key to your success in today’s digital landscape. In this 
lesson, you’ll learn the guidelines and best practices around social media etiquette as well as the nuances of 
ZWLJPÄJ�ZVJPHS�UL[^VYRZ�[V�OLSW�`V\�JVTT\UPJH[L�LMMLJ[P]LS`�VUSPUL��

It’s important for communicators to have a consistent personal brand and professional online presence to help 
`V\�ÄUK�JSPLU[Z��WYLZLU[�`V\YZLSM�HZ�RUV^SLKNLHISL��HUK�SL]LYHNL�`V\Y�WLYZVUHS�UL[^VYRZ�[V�OLSW�`V\�HJOPL]L�
your business’ goals.  

Lesson Objectives:

� Understand the Fundamental Dos & Don’ts of Social Media

� Understand Why Social Media Etiquette is Important

� /V^�;V�)\PSK�(�5L[^VYR�VM�*VUULJ[PVUZ�;OH[�9LÅLJ[Z�@V\
� How To Disclose Bias and Represent Yourself Accurately

� Understand the nuanced etiquette for Twitter, Facebook, and LinkedIn

� Create a consistent personal brand online

� SCMD 115: The Dos & Don’ts of Social Media Etiquette 

� HOOT 100, 105, 110: Getting Started With HootSuite

Watch

http://learn.hootsuite.com/student.php?ctg=content&view_unit=132
http://learn.hootsuite.com/student.php?ctg=content&view_unit=122
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Do

� Complete your SCMD 115 worksheet & pass the SCMD 115 exam

� Review @Sree’s Effective Twitter Bios Twitter list. Is yours working for you?

� Get started with your HootSuite dashboard by adding social networks and following the steps outlined in your 
course workbook 

Project Assignment:

Now that you understand why personal branding and social media etiquette is important, it’s time to take an 
H\KP[�VM�`V\Y�L_PZ[PUN�WLYZVUHS�WYVÄSLZ!�PZ�[OLYL�H�JVUZPZ[LU[�IYHUKPUN�ZJOLTL��JVSVY�JV]LY�WOV[V�H]H[HY�&�)HZLK�
on what you’ve learned, update your pages on Twitter, Facebook, Google+, and Tumblr. You may want to add 
this to the social media audit for your client as well. 

*YLH[L�H�WLYZVUHS�^LIZP[L�VM�HSS�`V\Y�ZVJPHS�TLKPH�WYVÄSLZ�[V�ZOV^�VMM�`V\Y�WLYZVUHS�IYHUK�\ZPUN�Flavors.me or 
About.me and tweet your URL using the class hashtag. You should update this site as the class progresses and 
`V\�HKK�TVYL�WLYZVUHS�ZVJPHS�WYVÄSLZ��

Lesson: Social Media Tools & Applications
(Z�`V\»]L�SLHYULK��ZVJPHS�TLKPH�JHU�IL�H�WV^LYM\S�[VVS�MVY�JVTT\UPJH[PVU��/V^L]LY��P[�JHU�IL�KPMÄJ\S[�[V�
THUHNL�T\S[PWSL�ZVJPHS�WYVÄSLZ��UL[^VYRZ��HUK�HJJV\U[Z�HZ�UL^�VULZ�ZWYPUN�MVY^HYK�HSS�[OL�[PTL��6YNHUPaPUN�
your social media and conversations is important so you can then add opinion and provide engaging content in 
the form of a story. 

Lesson Objectives:

� How to Track the Success of a Message from Tweet to Pageview to Purchase

� /V^�[V�4LHZ\YL�:P[L�;YHMÄJ�<ZPUN�.VVNSL�(UHS`[PJZ
� Understand Why Social Media Management Tools Are Important

� Understand the Mobile App Landscape

� 5 Ways to Avoid Sabotaging Your Personal Brand Online

� >O`�7YVÄSL�7OV[VZ�4H[[LY���0Z�@V\YZ�(WWYVWYPH[L&�

Read

http://learn.hootsuite.com/download.php?id=5632
http://learn.hootsuite.com/student.php?ctg=content&view_unit=135
https://twitter.com/sree/effective-twitter-bios/members
http://learn.hootsuite.com/download.php?id=5914
http://learn.hootsuite.com/download.php?id=5914
http://flavors.me
http://mashable.com/2010/02/11/avoid-sabotage-personal-brand/
http://www.dnainfo.com/new-york/20100412/morningside-heights/why-profile-photos-matter-mdash-is-yours-appropriate
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� Using Google Analytics & Tumblr

� Case Study: Anatomy of a Tweet 

� Hop Aboard the Mobile Marketing Train 

Do

Read

� Create a Disqus account, install it on your Tumblr, and enable comments for your readers. 

� Complete the appropriate sections in your coursebook 

Project Assignment:

Create a Google Analytics account and start tracking your Tumblr blog and HootSuite messages! Apply the best 
WYHJ[PJLZ�`V\�SLHYULK�MYVT�[OL�.VVNSL�(UHS`[PJZ�^LIPUHY�HUK�[YHJR�OV^�T\JO�[YHMÄJ�LHJO�VM�`V\Y�ZVJPHS�TLKPH�
WVZ[Z�PZ�NLULYH[PUN��*YLH[L�H�THYRL[PUN�JVU[LU[�Z[YH[LN`�MVY�`V\Y�ÄUHS�YLWVY[��)HZLK�VU�`V\Y�HUHS`[PJZ�PU�[OL�
coming weeks, make adjustments to your social media messages and experiment with different ways of driving 
[YHMÄJ��HUK�PUJS\KL�[OLZL�Z[YH[LNPLZ�`V\Y�ÄUHS�YLWVY[��

If you have a smartphone, research apps that will be helpful to you, download them, and start experimenting 
^P[O�\ZPUN�[OLT�MVY�`V\Y�WYVQLJ[��:VTL�PUZWPYH[PVU!�+YVWIV_�[V�X\PJRS`�ZOHYL�ÄSLZ��0-;;;�[V�ZL[�\W�UL^Z�HSLY[Z��
Vine for video, etc. If you choose, you can post your experiences or the media you created to your blog.  

� End to End ROI Tracking with HootSuite & Google Analytics

� HOOT 120, 130, 140: Getting Started With HootSuite

� Using Social Media for Global Growth: The Airbnb Story

Watch

http://www.tumblr.com/docs/en/google_analytics
http://blog.hootsuite.com/anatomy-tweet-case/
http://socialmediatoday.com/monica-romeri/1492121/hop-aboard-mobile-marketing-train
http://disqus.com
http://disqus.com/admin/tumblr/
http://learn.hootsuite.com/download.php?id=5914
http://socialbusiness.hootsuite.com/thank-you-webinar-end-to-end-roi.html?aliId=2774826
http://learn.hootsuite.com/student.php?ctg=content&view_unit=122
http://blog.hootsuite.com/airbnb-social-growth/
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Lesson: Social Influence
:VJPHS�TLKPH�PZ�YPWL�^P[O�PUÅ\LUJLYZ�HJYVZZ�L]LY`�PUK\Z[Y �̀�HUK�SLHYUPUN�[V�LUNHNL�^P[O�[OLT�VUSPUL�PZ�JYP[PJHS�[V�
`V\Y�Z\JJLZZ��;OPZ�SLZZVU�^PSS�JV]LY�KPMMLYLU[�Z[YH[LNPLZ�HUK�[LJOUPX\LZ�\ZLK�^OLU�ZLLRPUN�V\[�PUÅ\LUJLYZ�HUK�
building out social ads. 

Lesson Objectives:

� <UKLYZ[HUK�ZVJPHS�PUÅ\LUJL
� Understand Klout 

� /V^�[V�ÄUK�HUK�LUNHNL�^P[O�PUÅ\LUJLYZ�

� Lecture Series:�2SV\[�MVY�)\ZPULZZ!�3L]LYHNPUN�0UÅ\LUJL�MVY�@V\Y�)YHUK�^P[O�1VL�-LYUHUKLa
� Lecture Series: 9L[\YU�VU�0UÅ\LUJL!�7LYZVUHS�7V^LY�VU�[OL�>LI�^P[O�4HYR�:JOHLMLY
� HOOT 200-240: Advanced Tactics with HootSuite Pro

Watch

Do

� Complete your coursebook & pass the /VV[:\P[L�*LY[PÄJH[PVU�L_HT

Project Assignment:

*YLH[L�H�ZVJPHS�TLKPH�JHTWHPNU�MVY�`V\Y�JSPLU[�[V�PUJS\KL�PU�`V\Y�ÄUHS�YLWVY[��@V\Y�JHTWHPNU�ZOV\SK�PUJS\KL�[OL�
following: a social strategy proposal, the goal of the campaign, a content calendar for multiple weeks, a social 
TLKPH�JYPZPZ�WSHU��HUK�OV^�`V\�^PSS�TLHZ\YL�[OL�Z\JJLZZ�VM�[OL�JHTWHPNU��3L]LYHNL�PUÅ\LUJLYZ�HUK�LUNHNL�^P[O�
your clients community online. (Tip: use HootSuite to schedule social media updates for weeks in advance)

Lesson: Social Networks, Part 2
Students will learn the fundamentals of creating and managing social presences on LinkedIn, Instagram, 
and Youtube, and how these networks are being used for PR and communications. The material provided 
in this lesson is intended to give students the tactical knowledge of how to use these social networks, it is 
recommended that class time be used to cover the ideas, theory, or application of these networks. 

http://academy.hubspot.com/Portals/137828/docs/11-step-blogging-guide.pdf
http://learn.hootsuite.com/student.php?ctg=content&view_unit=118
http://learn.hootsuite.com/student.php?ctg=content&view_unit=123
http://learn.hootsuite.com/student.php?ctg=content&view_unit=33
http://learn.hootsuite.com/student.php?ctg=content&view_unit=33
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� SCMD 110: *YLH[PUN�H�3PURLK0U�7YVÄSL
� Lecture Series: Where Context Meets Content with Gary Vaynerchuk 

� Lecture Series: How to Use Social Video to Drive Results with Cameron Uganec 

Watch

� How Katy Perry and YouTube Make Their Marketing About the Fans 

� 5 Great Brands Using Video on Instagram 

� 5 Great Brands on Vine 

� Best Practices: Creating Video Content

Read

Lesson Objectives:

� Create and maintain a professional presence on LinkedIn

� Understand how to incorporate multimedia into materials

� Understand how YouTube and Instagram can be used 

LinkedIn, Instagram, & YouTube

Do

� Complete your SCMD 110 workbook�I`�ÄSSPUN�V\[�[OL�3PURLK0U�ZLJ[PVU
� Take the SCMD 110 Exam 

� *YLH[L�\WKH[L�`V\Y�3PURLK0U�WYVÄSL�IHZLK�VU�[OL�ILZ[�WYHJ[PJLZ�`V\�SLHYULK��SPUR�P[�[V�`V\Y�(IV\[�TL�VY�
-SH]VYZ�TL�WYVÄSL��HUK�HKK�P[�[V�`V\Y�/VV[:\P[L�KHZOIVHYK

� If applicable, add any Instagram or Youtube accounts to HootSuite via their App Directory

Project Assignment:

Review your existing social media campaign: should you add any other social networks to your strategy? Does 
Instagram, Vine, or Youtube make sense for you client? Based on what you’ve learned, include your conclusions 
in your report. 

http://learn.hootsuite.com/student.php?ctg=content&view_unit=86
http://learn.hootsuite.com/student.php?ctg=content&view_unit=117
http://learn.hootsuite.com/student.php?ctg=content&view_unit=116
http://blog.hootsuite.com/katy-perry-youtube-marketing/
http://blog.hootsuite.com/brands-using-video-on-instagram/
http://blog.hootsuite.com/5-great-brands-on-vine/
http://instagram-business.tumblr.com/post/53793903017/best-practices-creating-video-content-share
http://learn.hootsuite.com/download.php?id=6461
http://learn.hootsuite.com/student.php?ctg=content&view_unit=84
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Write a blog post and incorporate multimedia from Youtube, Instagram, and Vine. Search for your community’s 
PUÅ\LUJLYZ�HUK�W\ISPJH[PVUZ�VU�0UZ[HNYHT�VY�@V\[\IL�HUK�MVSSV^�[OLT��[PW!�`V\�JHU�ZL[�\W�Z[YLHTZ�PU�/VV[:\P[L�
to monitor tags and feeds alongside your other social media accounts). 

5V^�[OH[�`V\�HYL�/VV[:\P[L�*LY[PÄLK��P[»Z�[PTL�[V�JYLH[L�H�JVU[LU[�JHSLUKHY�MVY�[OL�YLTHPUKLY�VM�[OL�JSHZZ��4HW�
out what content you will be creating, for what social network, and schedule applicable messages. Include a 
JVW`�VM�`V\Y�JHSLUKHY�PU�`V\Y�ÄUHS�YLWVY[��HSVUN�^P[O�`V\Y�SLHYUPUNZ�HUK�HU`�HKQ\Z[TLU[Z�`V\�OHK�[V�THRL��

Lesson: Social Media Crisis Communications
While social media can play an important role in helping you spread messages, it can also prove to have the 
opposite effect if a wrong message gets posted. Learn the steps you can take to prevent a social media  
crisis, how to protect yourself against rogue social media updates, and how to handle a crisis if you do see 
yourself in one. 

Lesson objectives:

� How to avoid a social media crisis

� Recognize the characteristics of a social media crisis

� How to handle a social media crisis 

� Lecture Series:  Digital Defense: Online Reputation Management in the Digital Age with David Krejci, 
Executive VP of Digital Communications at Weber Shandwick

Watch

� Lessons Learned from HMV’s Very Public Twitter Meltdown

� 7 Ways to Hack-Proof Your Company’s Social Media

� Don’t Be Scared, Be Prepared: How to Handle a Social Media Crisis

Read

Do

� Research famous social media crises and write a blog post about one of them. Assess the situation, the 
response, and recommend anything that you would have done differently. 

http://learn.hootsuite.com/student.php?ctg=content&view_unit=100
http://learn.hootsuite.com/student.php?ctg=content&view_unit=100
http://www.fastcompany.com/3005569/lessons-learned-hmvs-very-public-twitter-meltdown
http://blog.hootsuite.com/7-ways-hack-proof-social-media/
http://www.convinceandconvert.com/social-media-crisis-2/dont-be-scared-be-prepared-how-to-manage-a-social-media-crisis/
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Project Assignment: 

Based on what you have learned, create a social media crisis plan for your client. Include best practices for 
educating employees, how to know when to implement the plan, and the corresponding steps and actions they 
should take. 

Lesson: Social Media Analytics & Proving ROI
Einstein famously said “not everything that counts can be counted, and not everything that can be counted 
counts.” Social media is no different, and with a lot of data to sort through, how do you know what you should 
be paying attention to and what you can discard? This lesson is an introduction to social media analytics to help 
`V\�ÄUK�V\[�^OH[�P[»Z�PTWVY[HU[�[V�[YHJR�PU�`V\Y�JVTT\UPJH[PVUZ�JHYLLY�

Lesson Objectives:

� Understand basic analytics modules

� Create a social media analytics report using HootSuite

� *VTWHYL�ZVJPHS�TLKPH�HUHS`[PJZ�^P[O�ZP[L�[YHMÄJ�\ZPUN�.VVNSL�(UHS`[PJZ

� Lecture Series: The Science of Social Media with Dan Zarrella 

� Lecture Series: Tactical Tips & Tricks for Social Media Success with Josh Ochs

Watch

� Social Media Metrics That Matter 

� 3 Simple Ways to Measure Your Social Media Results 

Read

Do

� Create a custom report for your blog and social media accounts using HootSuite’s analytics modules. 

Project Assignment:

Now that you’ve come full circle with your social media education, it’s time to apply all of your knowledge and 
[YHJR�`V\Y�WYVNYLZZ��)HZLK�VU�`V\Y�L_WLYPLUJLZ�HUK�^OH[�`V\�SLHYULK�PU�[OPZ�JSHZZ��JYLH[L�H�ÄUHS�YLWVY[�VU�`V\Y�
successes and challenges, what strategies worked and didn’t work, what social networks and applications you 
found the most effective, and your overall experience. 

)L�Z\YL�[V�PUJS\KL�IV[O�OHYK�HUHS`[PJZ�SPRL�ZP[L�[YHMÄJ�HUK�MVSSV^LY�NYV^[O�HSVUN�^P[O�ZVM[�TL[YPJZ�SPRL�X\HSP[`�VM�
JVTTLU[Z��JVTT\UP[`�LUNHNLTLU[��HUK�PUÅ\LUJL�

http://learn.hootsuite.com/student.php?ctg=content&view_unit=65
http://learn.hootsuite.com/student.php?ctg=content&view_unit=71
http://socialmediatoday.com/karen-cabochan/1248051/social-media-metrics-matter
http://www.socialmediaexaminer.com/3-strategies-to-measure-your-social-media/
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Lesson: Social Media Policies
You’ve learned how to conduct yourself professionally online, but now you have to learn how to follow a social 
media policy put out by an organization. Depending on your future workplace, you will have to tailor your activity 
[V�Ä[�[OLPY�ZVJPHS�TLKPH�N\PKLSPULZ��;OPZ�SLZZVU�L_WSVYLZ�OV^�]HYPV\Z�VYNHUPaH[PVUZ�HWWYVHJO�ZVJPHS�TLKPH�
policies. 

Lesson Objectives:

� Understand the history of social media policies

� Understand why social media policies are important

� How to follow a social media policy responsibly 

� Guidelines for Guidelines: Social Media Policies Spark Debate

� There’s No One-Size-Fits-All Social Media Policy in Journalism

� Associated Press Social Media Guidelines 

� Reaction to AP Social Media Updates 

� Reuters: Reporting From the Internet and Using Social Media 

Read

Do

� *VU[PU\L�^VYR�VU�`V\Y�ÄUHS�YLWVY[�

Project Assignment 

-VY�[OL�ÄUHS�HKKP[PVU�[V�`V\Y�YLWVY[��\ZL�`V\Y�RUV^SLKNL�VM�ZVJPHS�TLKPH�[V�JYLH[L�H�IYPLM�ZVJPHS�TLKPH�WVSPJ`�MVY�
your client that future employees may abide by. What will your internal approach to social media be? Be sure to 
consult with your client on their philosophy based on what you have learned.

� Lecture Series: The Social HR Imperative: How to Establish an Internal Social Media Philosophy  
& Brand with Ambrosia Humphrey 

Watch

http://www.journalismethics.info/ethics_in_news/guidelines.html
http://www.mediabistro.com/10000words/theres-no-one-size-fits-all-social-media-policy-in-journalism_b10886
http://www.ap.org/Images/Social-Media-Guidelines-7-24-2012_tcm28-8378.pdf
http://www.poynter.org/latest-news/mediawire/182517/ap-adds-new-social-media-guidelines-on-live-tweeting-friendingfollowing-sources/#more-182517
http://handbook.reuters.com/?title=Reporting_From_the_Internet_And_Using_Social_Media
http://learn.hootsuite.com/student.php?ctg=content&view_unit=150
http://learn.hootsuite.com/student.php?ctg=content&view_unit=150

